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INTRODUCTION 

Trading conditions in the European market will change rapidly over the next few years 
as a consequence of several important developments. First of all there is the process of 
the realization of the internal market of the European Community. Then there is the 
final outcome of the GATT Uruguay Round of trade negotiations, which will have 
effects on EC trade regimes. Finally, a major issue in Europe is the rapid development 
of closer economic co-operation between the EC and the countries of Eastern Europe. 
All of these developments will have serious consequences for suppliers from outside 
Europe and especially for suppliers from developing coiuitries. 
In some cases, competition will be heavier, and they will have to meet new demands if 
they are to be successful on the European market. In other respects Europe will offer 
them new opportunities and more transparency in marketing conditions. 

The aim of this report is to make an inventory of the effects of these developments on 
the EC market for suppliers of tropical processed fruit and vegetables from developing 
countries. 
In Chapter I the general market situation for this product group is briefly sketched. In 
Chapter II we go further into the consequences of the process of economic unification 
in the EC. In Chapter III (likely) outcomes of the GATT-Uruguay round are described 
and in Chapter IV we estimate the possible effects of developments in Eastern Eiyope 
and the closer co-operation between the EC and these countries. 
Finally, in Chapter V we formulate general conclusions and recommendations for 
suppliers from developing countries. 



CHAPTER I: THE EUROPEAN MARKET FDR PROCESSED TROPICAL 
FRUrr AND VEGETABLES 

U Consumption 

In general the European market for processed fruit and vegetables is not growing at 
present. This is due to the fact that European consumers have developed a strong 
preference for fresh food and especially fresh fruit and vegetables, rather than the 
preserved varieties. Health considerations are becoming more and more important for 
food consumption as far as European consumers are concerned. They are interested in 
products which contain less fat, sugar and calories. Organically grown food products are 
becoming more and more popular. European consumers are also very aware of issues 
such as pesticide residues, food additives, radiation, etc. In general the health and 
environmental dimension of food products has become much more important in recent 
years both for consumers and for retailers trying to adapt their product range to 
changing consumer habits and who are partially influencing the development of those 
consumer habits. 

Overall consumption of processed fruit and vegetables is therefore growing very slowly. 
This does not mean, however, that there are no specific growth segments in this market. 

The consumption of fruit juices is growing fast in all European markets. Fruit juices, 
especially fresh ones, are consistent with growing awareness of health, and have become 
socially acceptable as an alternative to alcoholic beverages. 

The consumption of frozen fruit and vegetables is also growing rapidly at the expense 
of the traditional canned products. Frozen fruit and vegetables are considered more 
healthy because the process leaves more vitamins in the product. 

The consumption of processed tropical fruit and vegetables is also growing at the 
expense of traditional European fruit and vegetables, leading to an increasing import 
penetration of the market. 
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In the canned fruit segment products in syrup are being rapidly replaced by products in 
their own juice or water. These products contain less sugar and are becoming more 
popular because they are consistent with current European consumer preferences. 

Appendix 1 provides a brief survey of some of the major European markets. 

L2 Imports into the EC and main suppliers 

In the following section a short survey is given of total imports into the EC from third 
countries of the product groups involved in this study. The major supplying countries 
are also listed. 

Pineapples 
Imports of pineapple totalled 299322 tons in 1989. Of this total 249296 tons came from 
developing coimtries. 

Table 1: Main suppliers of preserved pineapple to the EC market in 1989. in tons 

EC12 Germany France Italy UK 

Kenya 
Thailand 
Philippines 

45347 
108615 
41975 

9314 
39189 
9167 

n.a. 
21582 
2491 

n.a. 
7269 
4917 

14448 
9303 
14453 

TOTAL 299322 91143 39564 26532 64940 

Germany is by far the most important market, followed by the UK. The world market 
for canned pineapple has been experiencing an overproduction crisis since 1985/86. 
Production by the major producing countries increased from 845000 tons in 1987 to 
906342 tons in 1989. Exports increased from 617000 tons to 669560 tons (see also 
Appendix 2). A good illustration of the depressed situation on the canned pineapple 
market is provided by price developments on the French market: in 1984 the mean price 
was 6-91 Ffr./kg, in 1987 4-31 Ffr./kg, in 1989 it was 4-02 Ffr./kg and in 1990 it had 
fallen to 3-94 Ffr./kg: a price fall of 57% in less than six years. This situation is not 
confined to the French market. Overall prices at the end of the 1980s were almost half 
the level of prices in 1985. Most producers in developing countries were therefore 
making losses. 
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Apricots 
Imports of processed apricots totalled 29722 tons. The main suppliers from outside the 
EC were Morocco (17000 tons) and South Africa (9612 tons). 

Peaches 
Imports of peaches totalled 24371 tons, which are almost entirely supplied by South 
Africa. 

Fruit juices 
Imports totalled 850000 tons of which 635000 tons were supplied by developing 
countries. Main suppliers are Brazil (329000 tons), Israel (171000 tons), Argentina 
(38000 tons) and Morocco (35000 tons). 

Asparagus 
Imports of preserved asparagus totalled 53300 tons. The main supplier was China 
(35100 tons). Other suppliers were Peru (9123 tons), Taiwan (4309), South Africa 
(1378), Lesotho (634) and Mexico (448). The most important EC market is Germany, 
which imports 33618 tons, of which 29777 tons were supplied by the People's Rpublic 
of China, the other suppliers being Peru (1330 tons), Taiwan (162 tons) and South 
Africa (1185 tons). Imports to the French market were about 12000 tons net, the most 
important suppliers being Peru and Spain. 

Artichokes 
Imports of artichokes from outside the EC totalled only 410 tons. The suppliers were 
Morocco and Lebanon. 

13 Distribution channels 

L3.1 Concentration in food retailing 

The dominant feature of commercial food distribution outlets in Western Europe (and 
also in the USA) at this moment is the growing strength of the supermarket chains. An 
indication of their growing importance is the increasing market share of the supermar
kets in total food sales. There are, however, considerable differences in the market share 
of the supermarkets amongst the EC countries (see also Appendix 3). In Italy and 



Belgium the market share of the small independent groceries is still very large, while in 
Germany, France, the UK and the Netherlands the big supermarket chains have attained 
a very dominant position in food retailing. 
In France self-service supermarkets and hypermarkets now account for about 50% of 
food sales. This market share is still increasing. The largest French integrated retail 
supermarket chains are Carrefour, Casino, Printemps and Auchan. Independent retailers 
have, however, been able to maintain their position by developing new forms of co
operation. The Le Clerc and Intermarche organizations, which rank in the top five 
French retailers, are based on a hybrid form of organization which combines indepen
dence of individual supermarket managers with the advantages of centralized buying. 

In the UK the large integrated supermarket chains have a dominant position in food 
retail sales. The largest companies here are Marks & Spencer, Sainsbury, Tesco and 
Argyll. 

Large integrated supermarket chains and voluntary chains of independent retailers also 
dominate the picture of food retailing in The Netherlands. Their market share increased 
considerably during the 1980s, and is now approximately 75% of food turnover. The 
largest groups are AHOLD, EDAH, VENDEX and ALDI. 

In Germany the food retailing sector is equally dominated by large integrated chains 
of supermarkets and by voluntary associations of independent supermarkets. Together 
they have a market share of about 80%. Of the integrated chains the most important are 
ASKO/Schaper/Massa, Allkauf, Plaza, Globus, Hurler, SB-kauf, Mann/Werthauf, and 
RHG-Leibbrand. Of the groups the most important are REWE, Edeka, Spar and 
Markant. The most important discount store chain is ALDI. 

In Belgium more than 50% of food is sold by independent non-associated retailers. The 
large integrated supermarket chains have a market share of 30%. The groups of 
associated retailers have a market share of 17%. The three largest retail companies in 
Belgium are Delhaize Le Lion, GIB (GB-INNO-BM) and Colruyt. 

The low concentration in the Italian retail trade is illustrated by the fact that in 1987 
the sales of the five biggest supermarket chains accounted for only 3% of total retail 
trade. In Italy the traditional grocery store still accounts for 85% of turnover in the food 
sector. Both in Belgium and Italy, however, the number and the market shïire of 
supermarkets and hypermarkets are growing. 
Concentration in the food retail sector is gaining pace, not only from the autonomous 
growth of the supermarket chams, but also from the fast-growing number of takeovers 



in the sector. ., • ' ' .. •, 
A third feature of the growing strength of the integrated supermarket chains is their 
fast-growing international co-operation. One of the best examples of this is Associated 
Marketing Services AG, based in Switzerland. Participating in this group are ERA, a 
co-operation group of ARGYLL (GB), CASINO (Fr), AHOLD (NL), MIGROS (CH), 
Dansk Supermarket (DK), KESKO (SF), ICA (S), Rinascente(It), Mercadone(E) and 
recently Allkauf in Germany. Associated Marketing Services will develop common 
marketing, buying and private-label production programmes for its members. This kind 
of co-operation has far-reaching implications for all suppliers to these concentrated 
retailer groups. There is a general shift of power from the producers/suppliers to the 
retailers. The retail-buying combinations will develop joint programmes for new 
products which they will ask producers to develop for them. If individual retailers are 
too small to ask the big food-processors to develop special product-lines for them, they 
can do so much more easily if this product is introduced in several European countries 
at the same time. Fiuthermore, the retailers can demand higher product-margins of the 
producers as well as money to introduce, display and promote new products. 

The concentration process in the food-retailing sector, promoted by the large integrated 
supermarket chains, has had consequences at several levels. 

At a horizontal level independent retailers have established central buying organizations 
from which all associated members can profit. This co-operation is, however, often more 
loose than in the integrated supermarket chains. Individual managers of associated 
supermarkets remain responsible for their results and still have considerable autonomy 
in buying, assortment, promotion etc. 

Then at the producers' level we can also see a strong process of concentration. The big 
European food producers such as Unilever, Nestle, Jacobs-Suchard, Douwe-Egberts, 
BSN, etc, have repeatedly announced bigger and smaller takeovers in order to buy 
established brand names and the market shares of other companies. 

Then finally the concentration process in retailing has consequences for the wholesale 
sector. Retail chains are increasingly penetrating into wholesale activities, and even into 
the importing business itself. 

Apart from changes in the structure of food production and distribution, the concentrati
on process in the retail sector has consequences for the whole way the retail business 
operates. In the following sections we will examine some issues which are of central 
importance for the food retail business today. 
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1.3.2 Product positioning and product development 

The European food market is saturated. It is therefore essential for all who operate on 
this market to look carefully for new marketing opportunities (and even to help develop 
new consumer preferences). In fact we can speak of a "battle for a place on the 
supermarket shelf". Supermarkets naturally look for ways of optimizing profits and 
minimising costs in a market not showing substantial overall growth. One of the most 
important ways of optimizing results is to develop an effective strategy for product 
positioning and product development. The introduction of new products is carefully 
studied in order to minimise the risk of failure. This means that only those products are 
allowed on the supermarket shelves which are almost certain of success in a particular 
market-niche. It is occurring increasingly often that producers actually have to pay to 
have their product displayed and promoted by the supermarkets. In some cases produ
cers have to pay a fine if a newly introduced product is not successful. All these 
developments are reinforced by the fact that the number of new products is rapidly 
increasing, while supermarket space lags behind. 

While producers have concentrated their efforts in recent years on redefining their core 
activities and strengthening their position in brand names, this strategy is now under 
attack from the large food multiples, who are developing their own private-label 
products. We call this backward integration in so far as these products are produced in 
company-owned production facilities, but in many cases these products are ordered from 
smaller independent producers. More recently the big food retailers have initiated a 
process of upgrading their private labels. They are developing new product lines which 
have a high quality image and compete directly with the established brand-names. This 
strategy aims at increasing gross margins for retailers because brand-names are usually 
situated at the high end of the market, and fetch higher prices, while 'private labels' 
were traditionally situated at the low end (cheapest segment) of the market. Between the 
products of producers with an established brand name and the private label products of 
the retailer groups there is hardly any room left for the unknown and unsupported labels 
of smaller producers and suppliers. 

Another factor which is closely related to the concentration process is that both food 
producers and supermarkets are trying to introduce European brands. This is, however, 
no easy business. Consumer tastes and habits still vary greatly amongst the various 
Eiu-opean countries. 

While there is little overall growth in sales of processed fruits, they are considered 



valuable by supermarkets because they offer a more than average margin and profits. 
Supermarkets will closely follow developments in consumer preferences for healthier 
foods and environmental concerns. For processed fruits this means broadening the 
assortment, with products in their own juice or water, with no sugar added. Smaller 
portions are also needed, because of smaller households and trends towards individuali
zation. 

As is the case with other food products, supermarkets will be very careful when 
introducing new products onto their shelves. The situation for processed fruit and 
vegetables is different from that for many other food products because producer 
concentration is not so high. Nevertheless we can see the same tendency: supermarkets 
are willing to include in their assortment the well-known brands like Delmonte etc., 
which are highly priced, wliile on the other hand developing their own private label 
products either as low-priced products or as own-brand specialties. 
In the UK, for example, Delmonte has a 16% market share in processed fruit, but the 
share of private labels is growing: private labels now make up half of total sales of 
processed fruit. In Germany the main suppliers of brand-name processed fruit are Libby 
(10% market share) and Delmonte (9% market share). But almost 80% of the German 
market consists of private labels. In France private labels have a market share of 20% 
in processed fruit, but for marmalades and jams their market share is 40%. 

1.3.3 Total quality management 

Another very important aspect of food-retailing today - in fact, in all sectors of 
European business - are the increasing efforts to achieve total quality management. In 
essence this concept means both for producers and traders that they have absolute 
control over all aspects of their business and that there is a no-fault relationship with 
their clients. In the most limited sense total quality control means that products and 
services delivered have a consistently high quality and do not show any defects. In a 
broader sense it also implies just-in-time deliveries and a good after-sale service 
relationship with clients. In food retailing it means primarily that product quality stand
ards are constantly rising and that only those suppliers are accepted who show a 
consistent overall satisfactory performance in terms of product quality, punctual 
delivery, and service. 
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1.3.4 Logistics 

The optimizing of financial results in retailing has also meant increased attention to the 
logistical dimensions of the business. Many different products are sold, all with specific 
selling characteristics. Some products have a high tuni-over speed, others a much lower. 
Some products are high-volume sellers, while others are specialities sold in small 
quantities, and so on. Logistical management in retailing aims at assuring a constant 
supply of all goods in the chosen assortment while on the other hand minimising the 
costs of transport, storage and stocks. Nowadays all the leading supermarkets have a 
central distribution system through warehouses managed by themselves or by dedicated 
outside operators. On the retail side, automation systems are being rapidly introduced 
which register sales of certain products and relate these to current stocks to facilitate 
just-in-time ordering of new deliveries, either from the central warehouse or from the 
manufacturer. Retailers are naturally looking for possibilities to let their suppliers pay 
for the high costs of buffer-stocks. This rapid development of sophisticated logistical 
management means that suppliers have to be able to fit into the logistical systems of the 
retailers. If they are unable to do so, they will never be able to get their product into 
this marketing outlet, even if they meet all the price and quality demands. 

L3.5 Packaging 

Another consideration which is very important in food retailing is the packaging of the 
product. There are three major dimensions to packaging: one is that the packaging of 
food-products has to meet the requirements of the retailers' logistical system. They are 
constantly looking for new methods of product packaging which reduce space and 
handling costs. The second dimension to packaging is that it is an instrument of product 
promotion. The packaging of a product therefore has to match the desired image of the 
product. The third dimension of packaging, which will become more and more impor
tant in the 1990s, is the environmental aspect. From a logistical point of view packaging 
formats will be more and more standardized, as with the Euro-pallet in the fresh fruit 
and vegetable trade. Food products will be packed in standard volumes and modules 
which are easy to handle and transport and which fit well into the supermarket shelves. 
From the environmental point of view, the most important development will be 
increasing pressure from the EC and national authorities on the distribution trade and 
processing industry to reduce the quantity of packaging materials which have eventually 
to be burned or dumped. Packaging materials have to be developed which are reusable 
and/or which can be recycled by the trade. The strictest regulations for packaging are 
expected in the Netherlands and Germany. The new German legislation distinguishes 
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between three types of packaging: sales-packaging, that is the packaging of a product as 
it finally reaches the consumer; gross-packaging, i.e. the packaging of a product at the 
intermediate level; and transport packaging, such as pallets, crates, etc, for transporting 
the product from producer to distributor. From 1 December 1991, no transport packa
ging may be deposited at public waste dumps. For gross-packaging the new law comes 
into effect on 1 April 1992, and for consumer packaging 1 June 1993 is the starting 
date. This means that the distribution trade and the processing industry will have to 
develop new systems of either re-using the packaging or for recycling the packaging 
material. Imported products fall under the same legislation. 

A system of collection and recycling has been jointly established by German industry 
and trade which is called the 'Duales System Deutschland GmbH'. This institution 
certifies products by way of a so-called 'Green Dot'. Suppliers of products can sign a 
licence agreement, and pay a certain amount per product for this. Their products are 
tested for environmental suitability, and if they leave no waste and fit into a recycling 
system they receive the 'Green Dot'. This has very important implications for products 
from third countries: if the product does not fit into a recycling system or is not 
completely waste-free, it will not receive the 'Green Dot' and those products will not 

;;• be accepted by the retailers, because these can be held personally responsible for the 
waste problems those products create. In the Netherlands the Ministry for the Environ
ment has negotiated an agreement with the distribution trade and industry to considera
bly reduce packaging waste. If those goals are not met, the Ministry will introduce new 
legislation requirmg business to reduce packaging waste. 

A programme for solving the packaging waste problem is an important component of 
the recently presented EC internal market programme for the distribution sector. 
Consultation between the distribution sector and the European Commission will 
eventually lead to a programme in which the sector commits itself to adopt new 
methods of packaging which will limit the waste problem. 

«I 

1.3,6 " Implications for trade in processed fruit and vegetables and require
ments for suppliers from developing countries 

As for other food products the trade in preserved fruit and vegetables is affected by the 
concentration process in the retail sector. Exporters from developing countries will be 
increasingly confronted with the centralized buying power of the supermarket chains, 
while other outlets like small retailers and specialty shops will become less important 
in terms of volume of sales and market share. 



For suppliers from developing countries this means that they have to make a fundamen
tal strategic decision: either they aim at offering a standard product at a very low price 
or they try to develop a speciality product which supermarkets are willing to accept as 
'something special'. The former option has the disadvantage that competition is very 
fierce and prices are low. It is very difficult for new suppliers to etablish themselves on 
an already saturated market. The second strategy is obviously much more difficult to 
pursue, but offers good marketing prospects and higher margins. 

Quality considerations will also become even more important in the 1990s than they are 
now. Retailers will accept suppliers from developing coimtries only if if they meet all 
their requirements. Product quality is one of these. Suppliers from developing countries 
will have to develop total quality control systems which aim at zero production error. 
Damage or poor quality in food products is simply not tolerated by the retailers. This 
is also very true for the product group of processed fruit. In the developed countries 
this special attention to quality considerations has increased the importance of internati
onal norms and standards for top-quality suppliers. For every sector a quality certificate 
has been developed which is known as the ISO norm. The most recent version of this 
is the ISO-9002 certificate. Only top-quality suppliers with an integrated quality 
management system can receive this certificate. Retailers prefer suppliers of 'private 
label' producers with this quality certificate, because it assures them of top quality 
deliveries (cf also Chapter II). Apart from these standards, developed by the industry 
itself, processed food products have to be consistent with all the national and EC 
regulations on health, quality, ingredients, additives, packaging, and so on. Since all 
these regulations are being adopted in the context of the realization of the single 
European market, we shall return to this in Chapter II, which specifically deals with this 
subject. 

Suppliers from developing coiuitries not only have to meet retailers' quality require
ments but must also provide appropriate volumes and meet supply deadlines. As we 
have seen above, automation in the retail business has led to highly professional systems 
of stock management and distribution. Only those suppliers who can meet the require
ments of the present logistical systems of the retailers will be accepted. This means that 
production and shipments will have to be carefully planned in accordance with the 
needs and delivery schemes of the importers or retailers. The bulk of the assortment of 
the supermarkets will be supplied by those who offer the safest and most adequate 
supply system. Smaller producers who cannot be integrated into the logistical system of 
the supermarkets will be marginalized and can supply only small shops or occasional 
sales. 
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On-line connections with major distributors on the European markets is one of the basic 
pre-conditions, but overall logistical demands go a lot further: maximum flexibility in 
product assortment, enough stocks to handle variations in demand, efficient transport 
systems, and so on. Most retailers have introduced bar-code systems in product labels 
which enable them to manage stocks and to closely monitor sales developments. 
The above-mentioned three aspects of product packaging are also important for 
processed fruit: suppliers from developing countries will have to be able to meet all 
these requirements. 
In order to fit in with the logistical system of European distributors, products from 
overseas suppliers will have to be packed in such a way as to fit into the transport and 
shelving systems of the supermarkets. Handling costs have to be minimised because 
labour costs are the highest single cost-component in European business. From the 
promotional point of view, processed fruit products from overseas suppliers will have 
to fit into the marketing strategies defined by the European marketers for this product: 
packaging must comply in all respects with what is required in terms of labelling, 
volumes, and so on. ■ 

Thirdly, environmental considerations are very important for this product group. 
Products from overseas suppliers are subject to the same legislation as those from 
European suppliers. It is therefore essential that overseas suppliers keep a close watch 
on any developments in re-using and re-cycling systems which are developed by the 
distribution trade and the processing industry in Europe. For processed fruit this could 
mean a switch towards more re-usable packaging made of glass. At the moment, 
however, the processed fruit industry in Europe is not in favour of this option, but it 
could well be that they will be forced towards this if other waste-reduction measures 
prove ineffective. 
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CHAPTER n: CONSEQUENCES OF THE REALIZATION OF THE EC 
INTERNAL MARKET 

Introduction 
The European Community is the denomination of what used to be called the Eiu"opean 
Economic Community. The term EC also applies to the European Common Market. The 
EC has twelve members, namely Belgium, Denmark, France Germany, Greece Ireland, 
Italy, Luxembourg, the Netherlands, Portugal, Spain and the United Kingdom. 

At the moment, the EC is implementing the unification of the twelve members into an 
economic and political imion. It is envisaged that this unification will lead to a stronger 
EC. One of the most essential plans will be the removal of trade barriers within the EC. 
This will allow a free flow of trade to save time and costs in transportation. The 
economic union, as well as the political union, will allow the member countries to 
adjust their economic and social systems, reducung differences between the members. 
Harmonizing laws and regulations, creating uniform standards and quality requirements, 
simplifying administrative procedures and erecting social and monetary structures will 
clarify the EC. The objectives of such a harmonization are to facilitate trade between the 
EC members, stimulate economic activities through enlarged economies of scale, raise 
competition and economic growth and allow a free flow of capital, goods, services and 
individuals. The deadline for the realization of the internal market is 31 December 1992. 

The effects of the realization of the EC internal market on the processed fruit sector are 
far-reaching and complicated. In the following we will highlight its most important 
implications. Generally those effects can be distinguished into two categories: 

1) The effect of developments in the Common Agricultural Policy. 

2) The effect of regulations introduced or prepared in the context of the Community 
programme for the realization of the internal market. 

13 



n.1 Effect of developments in the Common Agricultural Policy 

Some processed fruit products are still heavily protected by the CAP. These are the 
same product lines for which the basic fresh product is also heavily protected: peaches, 
pears, primes, cherries, pineapple, soft fruit and raisins. 

EC Common Agricultural Policy market arrangements and protection measures 
incorporate the following components: 

Production restitution and minimum producer prices; 
Export restitutions; 
High tariffs for imports from third countries; 
Import restrictions on imports from third coimtries, including countervailing duties, 
import quotas, import licenses and 'voluntary export restraints'. 

Minimum produce prices and production restitution 
These measures are intended to provide EC farmers with a minimum price for their 
products on the one hand, while on the other hand maintaining competitiveness for 
European fruit processors on the world market. Processors are paid the difference 
between world market prices and the internal market price in order to ensure that they 
can obtain their raw materials at the same price as their competitors from outside the 
Commtmity. 

Minimum prices and production restitution were not increased by the Commission in 
the last few years, both within the framework of the overall efforts by the EC to reduce 
CAP expenses and also to reduce the difference between lower world market prices and 
the internal prices in the Commimity. The EC sees this as a contribution on its part to 
invalidate the criticism (expressed in the GATT negotiations) of EC policies on 
agriculture (see further in Chapter III). Similarly, the Commission has also decided to 
limit production quantities for which minimum prices and production restitution are 
paid. " . ' ,,■;, 



Production thresholds are at this moment: 

»> 

Currants 
Raisins & sultanas 
Muscatel 
WiUiams androcha pears 
Peaches in syrup/water 

production 
thresholds: 

68000 
93000 
4000 

102805 
582000 

actual product 
in 1990/91: 

42000 
34000 
3500 

76072 
389344 

ion 

H 

As we can see, production thresholds are fixed at a higher level than actual production, 
creating a further impulse to overproduction. These measures are of special importance 
for Southern European producer countries such as France and Greece. EC production 
thresholds were also extended to Spain and Portugal when they entered the EC. 

For processed pineapple there is also a market regulation providing for minimum 
producer prices and production restitution. This programme is especially intended for 
pineapple producers in the French DOM territories. 

Table 2: Minimiun prices and production restitution, processed pineapple 

' ' "i 

80/81 
81/82 
82/83 
83/84 
84/85 
85/86 
86/87 
87/88 
88/89 
89/90 

(in ECU/100 kg.) 

restitution 

51-580 
54-240 
53-670 
52-460 
49-510 
51-070 
62-505 
89-884 
94-040 
94-989 

minimum price 

21-66 
23-73 
26-34 
28-05 
29-88 
31-64 
31-64 
31-64 
31-64 
31-64 

EC expenditure on this product rose from ECU 2-6 million in 1979 to ECU 7-2 million 
in 1987. 
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For the total group of processed fruit and vegetables EC expenditure was as follows in 
recent years (in millions of ECUs): 

1985 1986 1987 1988 1989 
828-8 429-2 470-7 560-0 575-0 

EbqxHt restitution 
Complementary to internal production-supporting measures, the EC also pays export 
restitution, once again to bridge the gap between internal market prices and world 
market prices. 
Total EC expenditure in recent years on this was (in millions of ECUs): 

1985 1986 1987 1988 1989 1990 
11-5 12-0 11-0 16-0 18-0 20-0 

ImpOTt tariffs and other import restrictions 
Import tariffs for processed fruits are very high, ranging from 20-30%, with additional 
levies for a sugar/starch component. 
A detailed overview of normal tariffs is provided in Appendix 4. 

Imports from ACP and Least Developed Countries can enter the EC duty-free. In the 
framework of the EC General System of Preferences, preferences are allowed for certain 
specified products. These are also enumerated in Appendix 5. Once again, processed 
pineapple is a special category. Tliere is a small tariff preference for a small quota of 
imported processed pineapple. These quotas are, however, already exhausted in the first 
days of January. 

Other import restrictions are just as important as the tariffs. 
For fruit imports destined for the processing industry a special import licensing system 
exists. For certain sensitive products the EC has adopted special measures against the 
most competitive countries, especially those of Eastern Europe. The EC ordered an 
import quota of 19900 tons annually for sour cherries from Yugoslavia, with minimum 
import prices. 'Voluntary export restraints' were also ordered against Hungary by the 
EC. 'Voluntary' minimum export prices for strawberry pulp and other frozen-fruit pulps 
were also negotiated with Yugoslavia. 'Average import prices' were negotiated with 
Australia and South Africa. For the 1989/90 season these were 650 ECU/ton CIF 
European port. European growers have also asked the Commission to impose import 
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restrictions on East European musliroom producers, but up to now these demands have 
been rejected. 

The futitfe of EC protection of processed fruit is very much interlinked with the whole 
future of the Common Agricultural Policy, which is under heavy criticism from other 
countries in the GATT negotiations. This subject is fiuther elaborated on in Chapter III. 
Future import restrictions against Eastern European producers are also very much 
interlinked with the overall future relationship between the EC and these countries. This 
subject is further elaborated on in Chapter IV. 

I L 2 Effect of regulations introduced or prepared by the Commission in 
the context of the programme for the realization of the internal 
market 

Norms and standards 
Differences amongst national norms and standards for industrial products are the most 
important remaining obstacles to the free trade of goods within the borders of the 
Community. Most of the approximately 300 regulations which together form the legal 
basis for the realization of the internal market are regulations setting EC standards for 
particular products. In its work to develop European product standards the Commission 
is supported by standardization institutes like CEN (Comité Europeen de Normalisati
on), CENELEC (Comité Europeen de Normalisation Electrotechnique), and ETSI 
(European Telecommunications Standardization Insitute). Most of the EC standards are 
for the following product categories: mechanical equipment, electrotechnical materials, 
phyto-sanitary measures and food products. 

In its policy of developing common standards the EC proceeds from two basic assump
tions. 
One is mutual recognition. That is, if a product is approved by the authorities in one 

, country it should be accepted for free trade in all other countries. This principle is 
applied to all non-hazardous products. 
The second assumption is the setting of EC regulations to harmonize the existing 
differences. This approach is applied to the group of products which are defined as 
hazardous from the point of view of public health, safety or environmental concerns. 
During this harmonization process the Commission can choose from different options, 
depending on the product: 
The EC can set minimum requirements for certain products, while at the same time 



national member states may still make additional requirements. This is, for example, the 
case with the minimum requirements for the packaging and labelling of food products. 

The EC can also provide an exclusive listing of components. This is, for example, the 
case with ingredients or additives which are allowed in food products. 

Thirdly the EC can set minimum levels, which means that products containing less than 
these minimum levels are generally acceptable in other member states, but member 
states may allow higher levels on an individual basis. This was, for example, the case 
with the first Commission proposal on pesticide residues on fresh fruit and vegetables. 
In its more recent proposal on this item, the Commission now specifies maximum levels 
which may not be exceeded. 

Finally EC regulations can establish completely uniform regulations which deny 
national member states the right to apply different rules on the subject. 

Products for which harmonized regulations come into force will receive a CE mark. 
Products which are in conformity with EC regulations will receive this mark. Products 
with the CE mark can be traded freely within the Community. 

The European Commission has for some time now been introducing basic regulations 
on food products, mainly within the framework of its programme for consumer protecti
on. The speed with which new regulations are being introduced has been stepped up in 
the context of the programme for the realization of the internal market. 

The importance for suppliers from developing countries of complying with these EC 
standards for food products can only increase. No trader in the Community will accept 
products which do not comply with EC standards. With consumers critically and 
increasingly aware of the health and safety dimension of food products, suppliers from 
developing countries are well-advised to strictly apply health and safety rules and to 
develop products which contain as few artificial additives, preservatives, etc, as possible. 
Organic products are becoming increasingly popular with the general public. Here again 
it is vital that products comply with EC standards for organically grown products. 
Producers from developing countries will have to press their governments to establish 
a supervisory body which can certify products and which is accepted by the EC. 

Although the harmonization of EC laws on food products is underway, it will take some 
time for this process to be completed. In the meanwhile national regulations continue to 
vary from one country to another. Tliis brings with it the risk for foreign suppliers that 
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their product may well be accepted in one EC state, but not in another. We therefore 
recommend that foreign suppliers adopt the highest standards set by the strictest EC 
member state as their product norm. If their products are accepted in the EC coimtry 
with the highest standards, they will certainly have no difficulty in having them 
accepted by other member states. Germany and the Netherlands are known to have very 
high standards for food products. The UK has also had higher standards since the recent 
introduction of the new Food and Drugs Safety Act. 

Stimulating business to develop certification and quality standards for food products is 
another component of EC policy. In December 1990 the Commission introduced a 
proposal for a regulation on the certification of certain food products. This Community 
certificate of specific character for a group of food products means that these products 
are guaranteed to have a specific number of characteristics distinguishing them from 
other food products in the same category. The EC registers the products which are 
allowed to carry the certificate. If a certain number of requirements are complied with, 
producers can apply for the certificate. The requirements mainly involve the ingredients 
used and the method of production. 

A second Commission proposal in this field protects the geographical origin of 
agricultural and food products. This applies if particular products produced in particular 
regions have specific qualities such as taste, flavour etc. Products may bear the 
geographical name only if they actually come from those regions. 

In addition to the certification of products, there is also certification of producers. 
Industry has been familiar for some time with the certification of top-quality producers. 
Formerly there were national systems of certification such as the British Standard 5750 
parts 1-3, and the Dutch NEN norms 2426-2648. Since 1987 internationally recognized 
norms have been issued by ISO (International Organization for Standardization). The 
ISO 9001-9003 norms guarantee that a producer or supplier who has obtained this 
certificate complies with the highest standards for processing, quality control and 
management. In the future these ISO norms will become more and more important. If 
producers or suppliers can obtain these certificates they will have a definite advantage 
over their competitors. Producers who cannot meet these standards will be increasingly 
excluded from trade and industry as suppliers. 
The importance for suppliers from developing countries of compling with these 
international norms is self-evident. 
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The EC is developing its own standardization system. During 1989 the new standard 
EN 45000 came into effect. The EN 45000 systems cover producers, their products and 
their controlling bodies. The European EN 45000 systems are absolutely consistent with 
the ISO standards. 

From the above it is apparent that product standards and producer standards will play 
an extremely important role as a factor in competition between different suppliers to the 
European market in the 1990s. Therefore a basic element of strategy for suppliers from 
developing countries should be to closely monitor developments in this field within the 
EC, and to develop their own codes of product and processing standards. 

Product liability 
Another dimension of the realization of the internal market are the new rules on product 
liability. This regulation, which was adopted in 1988, makes it possible for consumers 
to sue either producers or traders for damage caused by any defect in their products, if 
the damage exeeds an amoimt of 500 ECUs. If a product originates from outside the 
EC, the importer can be sued instead. The Commission regulation grants individual 
member states the power to exclude from liability the farmers who delivered the raw 
material. This clause has by now been passed into law in Germany, the UK and Greece. 
It is under consideration in Spain and Portugal. 

Harmonization of taxes 
Tax harmonization is one of the most politically sensitive issues to arise out of the 
entire programme for realization of the internal market. Two forms of taxes are 
involved: 

Excise taxes, which many countries levy on luxury products such as coffee, sugar, 
and especially alcoholic drinks and tobacco. , 

Value Added Tax, which all countries levy on products sold by one party to 
another in the Community. 

Tax levels vary greatly amongst the EC countries. The Commission is trying to 
establish a common range within which individual member states have to set their taxes. 
A compromise was recently worked out on the issue of VAT, with 5% VAT for the 
low tariff group of products (including many food products considered to be essential) 
and 15% VAT for other products. 

20 



CHAPTER ni: CONSEQUENCES OF THE GATT NEGOTIATIONS 

IntroductiQn 
The GATT system was established in 1947 by 24 Western countries and now has a 
membership of 105 countries. GATT's aim is to liberalize world trade, a process 
involving the abolition of import barriers such as tariffs and quotas. Since the establish
ment of the GATT system there have been several rounds of international trade 
negotiations. The most recent round, the so-called Uruguay Round, started in 1987. The 
Uruguay Round has been prolonged various times as a result of conflicts between 
GATT members. 

in.1 Outcome of the negotiating group on tropical products 

The negotiating group on tropical products is more or less an exeption within the GATT 
negotiations because right at the outset the US and the EC made quite concrete 
proposals in order to commit the developing countries to the whole Uruguay Round. 
Unfortimately the US linked its offer on tropical products to an agreement with the EC 
on a whole range of agricultural products which, as we know, is still a long way off at 
this moment. In May 1989 the EC had already introduced new tariffs on certain 
processed tropical fruit products as a result of the mid-term review m Montreal. Only 
tariffs for processed passion fruit, guavas, and tamarinds were fractionally reduced. In 
its final offer the EC made some further reductions, but again only for those very 
limited product groups. As we can see from Appendix 6, EC tariffs for processed passi
on fruit, guavas and tamarinds will vary between 12 and 16%. 

All in all we can conclude that the EC offer for tropical fruits is very limited, excluding 
all competitive products, except for the most important categories of imported tropical 
fruits, and that it maintains high tariffs for those products included in the offer. 
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in.2 " " Outcome of the negotiating group on agricultural products 

The final recommendations of this negotiating group are impossible to predict at the 
moment. Before the final conference in December 1990, the EC was only prepared to 
reduce internal agricultural support prices and programmes by 30%, with 1986 as its 
year of reference. This reduction is to be realized over a ten year period, in other words 
by 1996. More recent discussion proposals by Agricultural Commissionner McSharry 
aim at replacing internal production support programmes (including intervention prices, 
import levies, and export subsidies) by an income support mechanism for farmers. If 
these proposals are to be accepted by the European Council of Ministers and introduced 
to GATT it will mean a fimdamental change by the EC as far as import policies for 
competitive agricultural products are concerned. It is, however, very much open to 
question whether this will open up new prospects for exporters from developing 
countries, because the protectionist lobby of farmers and their organizations is very 
strong in the EC. This is clearly illustrated by the very tough annual negotiations 
between the agricultural ministers of the different member states on support prices and 
other intervention mechanisms for the next season. If we examine the overall picture of 
recent years, we are forced to conclude that the EC will be very reluctant to increase 
support prices in the next few years. For some products there may even be price 
reductions, but this will certainly not mean that the competitive position of non-EC 
suppliers will improve to any significant extent. It is, however, unfortunately too early 
to make useful predictions on this issue. 

m.3 GATT code on standards 

The GATT code on standards is intended to avoid trade discrimination on the basis of 
differences in technical norms and standards applied in different countries. The GATT 
code does not itself set product standards, but simply aims to prevent discrimination 
against imported products on the basis of national standards. 
It is the ISO which is intended to elaborate on international product standards. As we 
saw in Chapter II.2 the EC is developing its own product standards but these are based 
on the ISO-norms. The outcome of the Uruguay Roimd will not bring major changes to 
the GATT code on standards. Proposals have been put forward which aim to avoid 
'double testing' of products and to allow national authorities to introduce regulations 
on the health, safety and environmental aspects of products and production processes. 
Moreover, it has been proposed that the jurisdiction of the GATT code should be 
extended to cover not merely end-products but also production processes. 
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CHAPTER IV: CONSEQUENCES OF DEVELOPMENTS IN EASTERN EUROPE 

Introduction 
Since 1989, Eastern European countries have been trying to transform their centrally 
planned economies into free market economies. This is an enormous effort which has 
caused a lot of problems in the countries concerned. Since the beginning of the political 
and economic reforms in Eastern Europe the EC has gradually modified its co-operation 
policy towards these countries. This raises the question as to whether these changing 
economic relations between Eastern and Western Europe will have important implica
tions for exports to Europe from developing countries. There is no simple answer to this 
question because new developments are still emerging in Eastern Europe. 

It is nevertheless useful to try to make an inventory of potential competition for 
producers from developing countries, and to try to estimate the potential demand growth 
in these regions for products from developing countries. 

Eastern Europe's agriculture mainly produces products characteristic of the moderate 
climatic zone. In Northern Europe products like grains, sugar beets and potatoes 
dominate, whereas in Southern Europe maize, capsicums, grapes, fruit and vegetables 
dominate. This production of agricultural 'raw materials' is itself reflected in the 
potential for export of processed fruits. Eastern Europe is a major supplier of soft fruits 
and cherries to the EC. Eastern European countries, especially Poland, Hungary and 
Yugoslavia supply processed fruits as well as deep-frozen products for further proces
sing by European industry. The types of fruit mentioned are not in direct competition 
with suppliers from developing countries. It should, however, be kept in mind that the 
overall market situation for processed fruits is depressed. A major increase in cheap pro
cessed fruits from Eastern Europe would inevitably also have an impact on prices in 
general and thus on prices of tropical processed fruit in general. We have already seen 
that the market for canned pineapple - the most important tropical processed fruit item -
is very depressed with prices dropping to half the 1985/86 level. 
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A rapid major increase of imports of processed fruits into the EC is blocked by three 
factors: 

1) Agribusiness in all Eastern European countries is seriously out-dated. Many plants 
have not been modernized since World War 2. Most of them have a serious shortage 
of spare parts, and lack the capacity to process all products which can potentially be 
offered. Production capacity will be privatized very papidly, but a rapid increase in 
output is dependent on foreign co-operation and investment. As we have seen, the fruit 
processing industry in Western Europe is in crisis. This sector therefore has only a 
limited capacity to finance large investments in Eastern Europe, as is the case in so 
many other sectors. 

2) The export trade was managed until recently by state-controlled bodies. This led to 
problems such as prices which did not conform to market conditions, the imavailabili-
ty of hard currency, inefficient collection and distribution of fruit, and a range of 
problems with the packaging, conditioning and storage of fruit. Joint ventures involving 
West European importers/exporters and Eastern European producers are rapidly 
expanding and include the trading arms of the big retailers. It must therefore be predic
ted that within the next couple of years there will be no more major barriers in trading 
outlets to the export of processed fruit from Eastern to West Europe. 

3) The protectionist policies of the EC against imports of processed fruit from Eastern 
Europe were very strong, as we saw in Chapter II. These protectionist policies can not 
be sustained, however, if co-operation between the EC and the Eastern European 
countries progresses from co-operation and trade agreements to a second-stage, formal 
relationship of 'association'. This association status is currently being negotiated and in 
April 1991 the Commission received a mandate from the European Parliament to make 
concessions in the field of agricultural products as well. 

For its part, the EC will stress reciprocity in the liberalization of trade witii its Eastern 
European neighbours. Poland, Hungary and Czechoslovakia will be the first to receive 
association status. Trade in agricultural products between the EC and Eastern Europe 
will need at least five years for liberalization, and this provides suppliers from develo
ping countries with an opportunity to adapt themselves to the new circumstances. 
For suppliers from developing countries this will mean that they will increasingly be 
forced towards the market sector for those tropical and exotic products not available in 
Europe. As we have seen, this sector offers somewhat brighter prospects than the overall 
market for processed fruits, but the danger of increasing overproduction as more and 
more developing countries develop processing facilities is very real. 
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CHAPTER V: CONCLUSIONS AND RECOMMENDATIONS 

The European market for processed fruit is saturated and is showing no overall growth. 
There are, however, some growth areas such as fruit juices and canned fruits in their 
own juice. Suppliers from developing countries will have to closely monitor these 
changes in consumer preferences and adapt their product range to these developments. 
Furthermore, suppliers from developing countries will have to develop a very well-
defined marketing strategy if they are to be successful on the European market. In 
general there is a situation of oversupply because there are very many suppliers of the 
products concerned. 

Like other food products, the trade in processed fruit and vegetables is affected by the 
concentration process in the retail sector. Exporters from developing countries will be 
increasingly confronted with the centralized buying power of the supermarket chains, 
while other outlets such as small retailers and speciality shops will become less 
important in terms of sales volume and market share. 

In view of the present tendency in product positioning in food retailing to stock brand-
name products on the one hand and to develop private label products on the other, very 
little space is left on the market for unknown products. 

For suppliers from developing coimtries this means that they have to make a fundamen
tal strategic decision: either they aim to offer a standard product for a very low price, 
or they try to develop a speciality product which supennarkets are willing to accept as 
'something special'. The former option has the disadvantage that competition is very 
fierce and prices are low. It is very difficult for new suppliers to establish themselves 
on a market which is already saturated. The second strategy is obviously much more 
difficult to pursue, but offers good marketing prospects and higher margins. In order to 
qualify as suppliers, producers from developing countries will have to meet all the 
requirements of the European distribution sector in terms of quality, logistics, packa
ging, and so on. While the big retail chains may make the most sophisticated demands, 
the requirements of the importing wholesalers or the central buying organizations of the 
independent retailers are not much lower. 

If 
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The realization of a free internal market in the EC will mainly have consequences in the 
field of technical standards and norms for food products. 

 . _ The importance for suppliers from developing countries of adhering to these EC 
, standards for food products will increase. 

,  ■ No trader in the Community will accept products which do not comply with EC ständ

ig . ards. With consumers becoming more and more critically aware of the health and safety 
i :1 dimension of food products, it is advisable for suppliers from developing countries to 

'■.,'0 " strictly apply health and safety rules and to develop products which contain as few non

"; ' natural additives, preservatives, etc, as possible. Organic products are becoming 
■ ; . increasingly popular, and amongst a larger public. Once again, it is vital that such 

products comply with official standards for organically grown products. 

Producers from developing countries will have to press their authorities to establish a 
supervisory body which can certify products and which is accepted by the EC. 

While the harmonization of EC laws on food products is now underway, this process 
:J:": will not be completed in the near future. In the meantime national regulations continue 

to vary from one country to the next. This brings with it the risk for a foreign supplier 
that a particular product may well be accepted in one EC state but not in another. It is 
therefore recommended that foreign suppliers adopt the highest standards applied by the 

; ,;■; ^ . strictest EC member state as their product norm. If their products are accepted by the 
Ä . EC country with the highest requirements, they will certainly experience no difficulty 

■ ■= in having their product accepted by other member states. Germany and the Netherlands 
■ ", :' are known to have very high standards for food products. The UK now also has higher 

standards since the recent mtroduction of the new Food and Drugs Safety Act. 

Apart from EC regulations, it is also essential for suppliers from developing coimtries 
to try to meet the standards set for products, processing systems and producers by the 
ISO. While it may be very difficult for suppliers from developing countries to meet all 

,,; ; these requirements, it is essential to take them as a framework of reference and to try to 
, V;?" . comply with these international standards as much as possible. • • 

É i ;̂  , " EC import duties on competitive processed fruits will remain at a very high level after 
' :; the GATT Uruguay Round. While the GSP provides a degree of preferential treatment, 

imports from the biggest and most competitive group of developing countries will 
"i, continue to be hindered by very discriminatory high tariff levels, on a market where 

margins are particularly low. 
Even for noncompetitive processed fruit such as passion fruit, guavas and tamarinds, 

, import tariffs will remain at a level of 1016%. . . 



The development in the relations between the EC and the countries of Eastern Europe 
will lead within five to ten years to more liberal entry into the EC of processed fruit 
products from these coxmtries. While the Eastern European products compete more 
directly with the products of the European processed fruit sector itself, and less with the 
supply of tropical processed fruits, this development will lead to a worsenmg of the 
current oversupply of the European market. 
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APPENDIX 1: Survey of major European markets for processed fruit 

THE ITALIAN MARKET 

Qmsumption 
Consumption of these products has grown by an average of 5% in real terms over the 
period 1984-1988, driven mainly by the rapid increase in consumption of pure fruit 
juices. Consumption of these juices has grown at an average of around 40% diuing this 
period. The reasons for their increasing popularity have been mentioned above. The 
consumption of fruit in syrups is a mature sector with declining sales. Jams are also a 
mature sector, although consumption here is tending to stagnate rather than to decline. 
Consumption of 'special jams' has been growng rapidly. This segment now accounts for 
almost 75% of total demand, leading to fears among suppliers that this sector is also 
approaching maturity. 

Production 
Internal production rose by an average of 6% per year in volume terms. Here again we 
see a rather high growth in the production of fruit juices (by 17%), while production of 
jams rose by only 3%, and that of fruit in syrup or water fell by 1%. 

Impels 
Imports account for 11% of apparent consumption. They have been increasing slightly 
faster than production. Fruit juices account for 62% of total imports of these product 
groups. Imports of fruit juices have again been growing rapidly, partly because of the 
increase in the number of importers and foreign suppliers in the Italian market and 
partly because domestic suppliers have introduced exotic tropical flavours based on 
imports to complement their traditional product lines. Pineapple and citrus accounted for 
about 80% of total fruit juice imports. Imports of grapes fluctuate strongly in compensa
tion for variations in the Italian crop. Imports of fruit in syrup or water have also been 
growing rapidly. They now account for 25% of apparent consumption. In a stagnating 
overall market this means a rapidly growing import penetration for these products. The 
most popular imported products are pineapples and other exotic and tropical fruits 
which are not available as fresh products at moderate prices on the domestic market. 
Imports have benefited from low commodity prices, which have offered processors and 
traders ample profit margins in an otherwise price-competititve market. The principal 
sources of pineapple in syrup or water are Kenya, Swaziland, Thailand and the Ivory 
Coast. Imports of jams are marginal, but have increased rapidly in recent years. 
Suppliers 
Domestic manufacturers fall roughly into three categories: 

s 
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Large diversified food companies such as Parmalat, Campbells and Star. 

Companies with diversified activities in the processed food market, usually active 
in several sectors of the fruit juice and preserving industry, such as Conserve Italia, 
Colombani Lusuco, Massalombarda and Parmasole. 

Companies specialized in fruit processing, usually active in several sectors of the 
industry, such as Zuegg, Confruit, Menz & Gasser and Saiace. 

There tends to be a rapid turnover amongst the smaller companies in the fruits in 
syrup/water sector. A lot of small companies enter this market, often with the help of 
EC subsidies, and leave again after a short production and sales campaign. The small 
companies in the fruit juices and jams sector tend to be more permanent. 

The leading importers include a small number of important foreign suppliers, such as 
Hero and Delmonte, an increasing number of domestic manufacturers who are comple
menting their own production with imported varieties, and a large number of specialist 
importers. 

Prices and margins 
A feature of the Italian market for fruit juices and preserves has been the intense price 
competition and the evident inability of the suppliers to raise prices in line with 
inflation. Wholesalers take markups of about 10-15% on jams and processed fruit. 
Retail prices are 35 to 40% above ex-factory prices. 
Advertising expenditure has increased rapidly, in spite of the reputed difficulty in 
establishing brand loyalties in this industry. A very high proportion of the advertising 
is accounted for by a few leading suppliers. 

Prospects 
Sales of fruit juices are expected to continue growing rapidly in the coming years. The 
prospects for jams are less rosy: jams are currently losing market share to chocolate 
spreads. On the other hand, the sector could benefit from the increasing importance of 
breakfast and the adoption of more 'Northern European' breakfast styles in Italy. The 
market for fruit in syrup and water will continue to decline by 2-3% a year as a result 
of the greater consumer interest in fresh products. 
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THE UK MARKET V* 

Consumption -
Overall sales of canned fruit stagnated in the UK over the period 1984-1988. Growth 
is now expected only in the segments for fruit cocktails and exotic fruits. Peaches, 
pineapples, fruit cocktails, and pears accoimt for 68% of the total market. As in other 
European markets, the UK market for canned fruits has been showing a long-term 
decline because consumers have a growing preference for fresh fruit. The only growth 
segment is fruit in juice products. It is estimated that 46% of canned fruit buyers now 
purchase products in natural juice. Overall prospects are not particularly encouraging for 
the developing coimtry exporter. Falling demand and competition from EC cotmtries 
make it increasingly difficult for the new supplier to enter tlie market successfully. 

Production 
In line with the trend for overall sales, the production of canned fruit in the UK 
stagnated in the period 1984-1988 at a level between 35000 and 40000 tons. Domestic 
suppliers accoimt for only 20% of the market. UK camiing is limited to home-grown 
soft varieties such as strawberries, raspberries, prunes and plums. 

ImpOTts 
There is a strong import penetration on the UK market with imported fruit accounting 
for between 80-90% of the market. 
Deciduous fruit, citrus fruit and pineapples are the most important product groups, with 
fruit cocktails and mixed fruits growing in importance. Imports over the 1984-1988 
period did not show a strong increase. However, certain segments continue to grow: 
imports of pineapple and peaches for example, especially those for retailers' own labels. 
The bulk of UK imports is sourced from within the EC, with Italy as the single most 
important supplier. The two traditional suppliers. South Africa and Australia, have lost 
much trade to the UK as a result of the high tariffs imposed on non-EC/ACP country 
imports. Major suppliers of canned pmeapple are Kenya, the Philippines, Thailand, 
Malaysia, Swaziland and South Africa. 

THE BELGIAN MARKET 

Consumption 
Consumption of processed fruit stagnated in Belgium during the 1984-1989 period at 
a level of BFr 1-5 billion at current prices. Consumption of jams has risen from BFr 2-4 
billion in 1985 to BFr 3-2 billion in 1989, which is however only slightly above the 
1984 level of BFr 2-8 billion. 
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Production 
Domestic production of processed fruit rose from 35800 tons in 1984 to 42800 tons in 
1988. In 1989 production dropped to a level of 39500 tons, a decrease of 7-7%. 
Production of jams, however, shows the same tendency as consumption: production rose 
from 18900 tons in 1985 to 23700 tons in 1989, but this is still below the 1984 level 
of 24100 tons. 

ImpOTts 
Imports of processed fruit rose slightly from BFr 2-797 billion in 1988 to BFr 3-010 
billion in 1989. Imports of jams and jellies rose from BFr 1-200 billion in 1988 to BFr 
1-266 billion in 1989. 

THE FRENCH MARKET 

Consumption 
Household consumption of processed fruit and jams rose only slightly in France, from 
FFr 3527 million Frcs in 1986 to 3739 million in 1988. At constant 1980 prices this 
means a rise of 3%. Of this, households account for 65% of sales, and catering 35%. 
According to data from the Confederation Francaise de la Conserve, apparent consump
tion of fruit processed with sugar, excluding pineapple, stagnated at a level between 
170000 and 180000 tons in the period 1982-1990. The only segments showing any 
growth are low-calorie jams and fruit compotes, which have been boosted by the laun
ching of individual portions, slim-line varieties and a broader range of fruits. 

Production 
Domestic production of processed fruit and jams rose from 377600 tons in 1986 to 
444300 tons in 1990, an annual growth of 3%. However, tliis growth was almost 
entirely recorded during the last two years, 1989 and 1990. 

Development of production by segments: 
production of fruit in syrup stagnated at a level of around 100000 tons. The rnain 

: products are peaches and pears. 
Compotes and purees rose from 100000 tons to about 140000 tons. ,̂  
Production of jams and mannalades remained at a level of about 130000 tons, but 
the individual portions segment increased to 20000 tons. ^ .̂  . 

According to the CFC the domestic industry is under pressure, not being able to realize 
sufficient prices and margins to maintain a satisfactory level of investment. Pressure 
comes - according to the same source - from imports of processed pineapple and, for the 



frozen fruit division, from imports of soft fruits from Eastern Europe. Both producers 
of processed fruit and producers of processed vegetables are facing great difficulties. In 
the last 6 years half of the processed vegetable producers disappeared, and in the 
processed fruit sector this figure was 20%. 

The most important domestic suppliers of processed fruit are St. Mamet (30% in 1988), 
1 Fruibourg (15-20% in 1988), and Murville (8% in 1988)). At the moment French 

domestic producer brands accoimt for almost 44% of the market. 30-40% of the market 
comes from imported brands. Supermarket private labels have a market share of around 
18% 
Domestic producers have lost market share in recent years both to imported brands and 
private labels. » ' 

For jams and marmalades, ANDROS is the leading brand with a 25% market share. 
Dominant in this segment are the private labels, with 40%. 

A special situation in France is the production of processed pineapple produced in the 
DOM, especially in Martinique. Production declined sharply over the past three years 
as a result of the world market overproduction crisis in 1985/86. We touched on this 
subject in Chapter II, on EC trade regimes. 

' Development of French production of processed pineapple (gross tons) 

1984/85 1986/87 1988/89 1989/90 1990/91 

13800 11020 5300 5800 5750 

Imports of processed fruit rose from 160000 tons in 1986 to 183000 tons in 1988, an 
annual increase of almost 7%. Apricots accounted for 24% of the tonnage, of which 
46% is of Greek origin. Pineapple is second with a 22% share of tonnage. The main 
sources are Thailand (49%), Kenya (15%), and Martinique (9%). Imports of jams and 
fruit purees rose steeply, from 6000 tons in 1986 to 12000 tons in 1988 (an annual 
growth of 45%). In 1989 this tendency continued with imports rising to 20540 tons 
(+75%). The import of fruit juices and concentrates is also rising very fast. 80% of this 
are citrus fruits. The min suppliers in 1989 were Israel (49720 tons), Brazil (24635 
tons), the United States (22230 tons) and Morocco (19670 tons). 
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THE GERMAN MARKET 

Consumption 
German consumption of canned fruit is approximately 500000 tons. Pineapple (34%) 
and peaches (28%) are the largest product groups. Consumption is generally stagnating. 
Only the segment for unsweetened canned fruit is growing. 

Production 
Domestic production of canned fruit declined from 129000 tons in 1987 to 106000 tons 
in 1989 (an annual decrease of 10%). Production of jams and jellies rose slightly, from 
267000 tons to 301000 tons in 1989 (an annual increase of 6%). The dominance of 
ALDI in the distribution chain and the dominance of imported products create a 
difficult situation for domestic producers. There is strong competition for cherries from 
imports from Yugoslavia. 

Imports of canned fruits declined from 226000 tons in 1987 to 209000 tons in 1989. 
The main imported products are pineapples (-2%); and peaches (+6%). Imports of jams 
and purees rose from 45600 tons in 1987 to 49800 tons in 1989 (annual increase: 
+4,6%). 

Prices and margins 
Gross margins on canned fruit are between 26 and 30%, and are above the average in 
food retailing. These products are consequently attractive for retailers to sell in their 
shops. They have a positive capital-profitability (from 9-4% - 13%). But turnover is 
below average. Fruit in cans - mostly imported - is usually very low-priced. On the 
other hand there is a market segment for high-quality glace fruits which fetch much 
higher prices. 
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APPENDIX 2: Canned fruit production in certain countries 
Cinnfd iruH prOdi/CtlOti In c e r f M COuntr i r i ; tiy » i r i e U t l 

)tOnn(U 

VNiiCD tmcooH 
f lw.1 
S l r l w b f r l f i 

R l t p b c r r t e l 

I h u b i r b 

P n i n f l 
Other hindl 

l o l i l . 

r«lc^et 
P f i r t 

» p r i t o t i 

ni>fd f ru i t 

Tool 
S0U1H «Flic« 

P e i c h e t 

P t i r i 

Aprlcotl 
f r u i t « U t u r e i 

l o t l l 
VHirCO SIAItS 

P c i c h « t 
f e i r i 

«prUot I 
K l o « r m l t l 

T o l i l 
» c o i r i i o 

F r u t t n U t u r e i 

^ • • c h f i 

T o t i l 
CHIIC 

Ml><4 r ru l t 
^ t i c h t l 

Totl l 

nas 

MOS 
1,1)1 
l.OIS 
l.Hi 
S.8<l 

u . s w 

■ ) 4 , ; « 

H.iOO 
JS.iOO 
s.joo 

JII.IOO 

108.eoo 

10.H« 
!«.«90 
I O . i l ! 
«I.SIO 

I S I . I ] « 

m.iij 
l O . M I 
10.109 

111 , i l l 

US.91) 

5.000 
IS.000 

41,000 

1.000 
IZ.SOO 

24.S0(J 

1981 

1.18! 
• ! . U 1 

' . S i l 
5.SIS 
i.lli 

lO.Ci !« 

« I . I I O 

<o.;oo 
4! . !00 

1.100 
Jl.600 

lll.SOO 

S9.1K 
1 0 , ! H 
I I . M ! 
I I . o n 

l » . 6 1 J 

301.6«) 
las.tss 

I S . H 9 

1 9 0 . 7 7 1 

) 0 S . 8 ) I 

t . l D O 

«S.OOO 

s 1 . 0 0 0 

1 ,500 
1 1 , 5 0 0 

1 1 , 0 0 0 

1988 

1,800 
Z , 9 0 ) 

1 , H 0 

( , S 9 0 

5 , ' ) l 
11,110 

) S , I M 

2S,ooo 
«,000 
«,I0O 

66,;oo 

S),SOO 
Ü.SOO 
I I . 1 Ï 0 
IB.iOO 

119,no 

152,1)0 
IBS,)<8 

!e, i89 
189,100 

)5S,S0I 

s,soo 
10,000 

u.soo 

I.ISO 
!8,000 

19,150 

fUMCC 
C M r r l . i 

T r u l l m l i t u r r t 

P e i c f i * ! 
P . i r , 

P l u m ( o d p r u n e i 

l o t l l 
u t S I CtHMJKr 

P f i c h e l 
C h t r r l t l 

PluMt «nd p r u n e i 

t o t l l 

I I A I T 

t n e r r l e l 
F r u i t m i r t u r e i 

P e i c h e l 
P t i r i 

T o t l l 

CHEICC 

» p r l c o l l 

F r u i t « l i t U r e i 

P e i c h r l 

l o t . l 

SP«C« 

A p r l c o t i 

P e i c h e l 

P e i r i 

l o u l 

C f t e r r l e l 
F r u i t > l < t u r < t 

P t i e h e i 

f e l r l 

t o t l l 

I98S 

S 100 
I ) . 5 0 0 
1 1 . 1 0 0 

18 900 
S. lOO 

8 9 . 3 0 0 

190 

< < . ? 9 8 

9 . 1 ) 0 

5 1 . 2 5 8 

9 . 0 0 0 
) ) , 0 0 0 

8 0 , 0 0 0 

< 1 , 0 0 0 

) 0 4 . 0 0 0 

5 0 . S ) S 

ÏS .S . 'O 
DO.OOO 

) ) ) , 0 9 5 

! 8 . ) 0 0 

X . O O O 

S.OOO 

1 0 9 , 2 0 0 

10,954 

1 , 9 5 1 
2 8 . 0 1 0 

55S 

4 1 , 1 ) 1 

198) 

15 .100 
2 0 . 8 0 0 
1 1 . 4 0 0 

2 S . 9 0 0 
S , 5 0 0 

1 0 2 , 9 0 0 

192 

5 1 , 4 1 5 

1 5 , 1 ) 2 

( 6 , 9 9 4 

9 , 0 0 0 

8 5 , 0 0 0 

9 0 , 0 0 0 

5 5 , 0 0 0 

2 1 8 , 0 0 0 

6 1 . 5 1 4 

1 4 , 6 9 0 

1 ) 9 , 2 6 8 

2 ) 5 . 4 9 2 

2 8 , 0 0 0 

9 0 . 0 0 0 

1 8 . 0 0 0 

I I S . 0 0 0 

9 , 1 6 4 

3 ,S20 
2 6 , 0 8 0 

410 

1 9 , 2 ) 6 

1999 

) , ) 0 0 

2 0 , 0 0 0 
1 1 , 0 0 0 

1 9 , 1 0 0 

8 0 , 0 0 0 

8 , 0 0 0 

) 0 , 0 0 0 

2 0 , 0 0 0 

5 0 , 0 0 0 

1 9 6 , 0 0 0 

1 6 , 4 0 ) 

2 1 , 5 2 2 
2 2 5 , 0 0 0 

2 8 2 , 9 2 9 

1 1 , 2 0 0 

6 0 . 0 0 0 

1 1 . 2 2 0 

8 2 . 4 2 0 

1 1 . 0 0 0 

1 . 5 0 0 
2 1 . 0 0 0 

100 

1 6 . 9 0 0 

Note: Tht «nnuat cmned declduoot f ru i t picki In the Southern ilfxttphere countrlt i ( t i i f t r d l i . South 
A f r l c i , etc.) 9ener|11y tornntnct In Hovenuer of llCh jrtir |nd betO"«« i r i l on iMy heivy In the following 
Jinuirjr or Ttbruêry. |n the ibovr t i b l c . Itich pacVt i r t i l lqntd with tht US picking tc i ion . «hlch 

*eo«n«ncel the follOw1n9 Wwmtr, tor t i imple, the Southern HffMliphfrt picki of l9flS C'Op COfxpletCd In 
t i r i x I96C, I f f Ihoxn under the column ror I9B6. 

Tibic 2 • Production intf f ipor t l of proctlied p(ne«pp1e In teWcted countrle» 

Countrx 

Cinned Ptnelpple ■ 
Aultrdi la 
kCnjr l 

N i i i r i i i 
C ( t e d ' t r o l r l 
t o u t h A I r k « 

U n i t e d S t l l l l 

H e N l c o 

r h i l l p p t n e i 

I h l l l l n d 
T i l v a n 

T o t i l 
J I n o l e S t r e n j t H J u l c f e 

A u l t r l l l a 
K t n y l 
H o l i / l l « 
C » t e d ' l . o l r j ; _ 
South A f r i c « —  * ' 
Heiico 
Fhll lpplnel 
Tllwin 

Totl l 
Concentrittd Juice i 

ï c n j r l 

South A f r l c i 

H e i l c o 

P h l l l p p l n e i 

I h l l l i n d 

Totl l J 

pnooucnoK 

198) 1998 1989 

40.100 40.200 40.100 
44.125 40.000 
40.220 41.100 45.500 
l ) .400 1,150 800 
(6.286 S5.08) (2.600 

I IS .6)2 118.819 111.248 
19.500 16.500 19,500 

111,288 211,185 216.458 
251,000 141.OOO 180,000 

12.204 «.911 8,116 

845,000 8)4,195 90S,14! 

24.900 22.(00 28.SOO 
544 40) 51) 

1,220 1,1)0 1,100 
4,J)0 2.200 1.400 
1.1)2 1.422 1.250 
6.)40 4.500 4.000 

46.200 44.010 45.64« 
2.520 2,)00 1.240 

89. ) (6 94.0)9 8).951 

9.602 9.41) 9.550 
4.191 9,095 9.000 
2.(50 1.500 2.500 

K.'JSO 15.264 M.921 
12.600 40.)00 44.000 

85.201 94.US 101,9)1 

[ I P O I I I S 

199) 1999 1999 

5,159 5.216 5.510 
44.400 40.000 
40,199 18,1)! 40,000 

2.1)4 100 
55.295 49.209 55.000 

2.241 12.495 12.500 
l l . ) 1 9 !.144 e.)so 

U ) . ) ! 5 182.840 195,000 
259,90) 100,000 360,000 

4.594 2,924 2.800 

61),1)6 619,155 669,560 

2.155 2.5)6 2.600 
12) 196 200 
59) 4)0 500 

2.261 1,000 1,400 
1,566 1,111 950 

11 
10.421 29.H« 10.000 

189 124 100 

19.251 11.848 15.810 

8.(00 9.911 9.620 
1.929 5.619 8.500 
2.120 1.012 1.500 

11.814 29.099 12.000 
29.221 lO.cro «1.000

)4,964 )1,540 94,620 

■ One tonne l l equtviltnt tu <8.99 t tmdird Cl ie i of M i-UZ t*n\ (?<''tq net) , or ?l . ) CJtei 
"of H / 2 C«ni |Uk9 net), b USO» e t t l * * * ' ! ! biïed on the eiiumpllon at i H per cent cinnrry 
yie ld , c One tonne of i l^qle i f e n g i h Julce l l equl*ilent lo ip^reUwilel f 9Se l l t r i i . d 
Concentration l e t e l l »iry frtwt cowntry to country, «Ithough the iver i ;« br i i l l iituned to be 
61. One tonne i t 61 b r i i I t equUilent to 77« U t r e i , 
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APPENDIX 3: Percentage retail food distribution by form of organization 

Oataba$4 nam«: B«taillng and Rstail Distribution 
S«c1or naxD«: Hyparma/kets and Suporslores 

Title: Food Distribution by Form o( Organisation 1907 

Unit: % valu» share 

Co-op Mulll All! Inde Otho' Total h4olss 

EEC mambar» 
Balgium 
Danmark 
Franc« 
Wast Germany 
Greac« 
Ireland 
haly 
Luxembourg 
Netherlands 
Portugal 
Spain 
United Kingdom 

EFTA members 
Austria 
Finland 
lc«land 
Norway 
Sweden 
Switzerland 

CMEA members 
Bulgaria 
Czechoslovakia 
East Germany 
Hungary 
Poland 
Pomania 
USSR 

Others < 
AJbania 
Cyprus 
Gibraltar 
Uachtenstam 
Malta 
Monaco 
Turkey 
Yugoslavia 

38 
3 

11 

13 

1 
1 

12 

IS 
31 

23 
21 
40 

5 

4S 
21 
30 
24 

JO 

SO 
10 
IS 
S8 

44 
3 . 

23 
- 8 

12 

30 
37 
25 
59 

72 

24 

1 

" 
36 
63 

44 

18 
4 

55 

06 
80 

5 

42 
8-

25 
3 
4 

30 

S 
3 

54 
27 
43 

' 

100 
too 
100 
100 

100 

100 
100 
100 
100 

^ 
10O 
100 

100 
100 
100 

« 

Sourc«: 
Notes: 

Euromonilor Fletail Database 
a Independents Included wilh alfilialsd 
b Affiliated included with independonis 
Co-op Co-operated 
Multi Food multiples 
A/fi Voluntary associations and buying groups 
Ind« Non affiliated independents 
Othar Department and variety stores, specialists 
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APPENDICES 
4 - 6 : EC normal, preferential and proposed tariffs and imprnt duties 
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Al'PhriÜiX 4 : tL N u i i i i a l i i u p o i L d u L i e s p i o c e b b c d i i u i L a n d v c g u L a u i u t . 

136 ül lk ia l Juurii.il ol ihc Lilropc.iii (. oiiiiuiiiiUcs 10 ') 9i| 

2 TIte content oj various sugais expressed as siurosc (sugar (.oiiienl) o/ ihe prodiuis classi/ied »iihin this chapter correspoiuh i, 
the figure indicated by a rejraclonieier (usid in accordance \Mlh the nielhiid presciihed in the Annex lo Regulation (EECi 
No 543/36 at a temperature oj 20 "C and multiplied by the /acior 

— 0.93 m respect of products oj subheadings 2008 20 to 2008 80 2008 92 and 2008 99 oi 

w— 0.95 in respect o/ products oj the other headings. 

3 The products classij'ied under subheadings 2008 20 to 2008 80 2008 92 and 2008 99 shall be considered as containing addeu 
sugar svhen the 'sugar content' thereol exceeds by weight the peneniaiies gnen hereunder, accoidiiig to the kind of jruii w 
edible pari oj plant concerned 

— pineapples and grapes 13 %, * . . 

— other jruiis, including mixtures oj fruit, and other edible parts o/ pUiiiis 9 "K *

4. For the purposes oj subheadings 2008 30 11 in 2008 30 39 200S 40 11 lo 2008 40 39 2008 5« / / to 2008 50 59. 2008 60 II i, 
2008 60 39. 2008 70 II to 2008 70 59 2008 80 11 to 2008 80 39 2008 92 11 to 2008 92 39 and 2008 99 11 to 2008 99 39. ih, 
following expressions shall have the meanings hereby assigned lo diem 

— 'actual alcoholic strength by mass the number a/ kilograms oj pine akidiol cnniained in 100 kg oj the product: , 

— '% mas' ■ the symbol for alcoholic strength b\ mass 

5. The added sugar content of products classi/led under licadiiu' ,Vo 2009 nunspunds i<i the sugar lonienl less ih^ifigures gnu 
hereunder, according to the kind ofjuue conmncd 

— lemon or toinaio juice 3. 

— apple juice II. t * 

— grape juice 15. ' 

— other fruit or vegetable juices, including ninnncs o/ jiincs I ? 

6. For the purposes of subheadings 2009 60 51 and 2009 60 71 lunniiiiand grape juue (mehiding grape must)' means grape jiih 
(including grape must) for which the Jlgure indicated b) a relniciomclei (used in aeeoidanie wiih llie method prescribed m il 
Annex to Regulation (ECC) 543/86) at a temperature of 20 "C is nut less than ^0 9 "n 

CN 
code 

1 1 

2001 

2001 10 00 

200120 00 

200190 

200190 10 

200190 20 

[200190 30 

^ l)t5(.riplioii 

2 

*) 
Vegetables, f rui t , nuts and other edible parts «T plants, prepared or 
preserved by vinegar or acetic acid • 

— Cucumbers and j j l icrkiiis . . . . 

— üninn<> 

 Otiier : 

— - M j n g n chulney 

— — f r u i t of l l ic genus Capsuuin oil ier Ih.ii i swn.1 [Kppcrs or piincntos 

- - Sweet corn (Zca m.iys v,ir s.icth.ir.i l. i) 

K lie I 

Jullm()l^ou^ 
( ' ) 

(A(.K) 

1 

. 

:2 

2 : 

22 

7 ■; 

20 3 1- MO!) 

r i iui\ 

tnn\i.nMon.il 
C-l 

4 

22 

20 

r rec 

10 

8 + M O U 

Supplemcnup 
unil 

^ 

— 

— 
— 
— 

p 
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CN 
code 

1 
1 

2im 190 40 

:iuii 90 50 

'11(11 90 60 

''Olli 90 so 

200 2 

21102 10 

2IIII2 10 10 

2IIII2 10 90 

21)02 90 

2002 90 10 

2UIIZ 90 30 

2IIU2 90 90 

2003 

21)03 10 

2003 to 10 

2U03 10 90 

2003 20 00 

2004

2(104 10 

1004 10 10 

2004 10 91 

2004 10 99 

21)04 90 

2004 90 10 

2IM14 90 30 

21104 90 50 

2»»4 90 91 

2004 90 95 

2(104 90 99 

* l)csLiifilion "' 

1 

  Yams, sweet potadics .itul siiiiiUii cdiblo paris ol" phiiils conlaining 5 'In 
or more hy weight of slaruli 

  Miibliroonis 

—  1'alm hearts 

Olhcr 

Tomatoes prepared or prcser\td ollierwisc than by vinegar or acetic 
acid : 

 Tomatoes, »hole iir in pieces : 

PeeleJ 

Olhcr 

 Other : 

  With a dry mailer coiiteiil ol le^s than 12 'n by weight 

 ~ With a dry matter content ol" not less than 12 ".i bin not more than 
^0 "n by v/cighl 

—  Wiih a dry matter content ol' more ilian M) ".. by weijihl 

Mushrooms and truffles, prepared or preserved otherwise than by 

— Mushrooms : 

  Olhcr 

 Truffles 

Other vegetables prepared or preserved otherwise than by vinegar or 
acetic acid, frozen : 

 Potatoes : 

  Cooked, not oihcrwise prepared 

Other: 

   In the form of Hour, meal or Hakes 

Other 

— — Sweet corn (Zea mays var. saccharala) 

  I'eas (I'Isuin sativum) and iinmaliiie beans of the species Pluseoliis 
snn in nod 

  Olhcr, including niixturcs; 

(^tiioiis cooked not otherwise orcn;irctl 

   Artichokes 

Other 

Rale 0 

auiono nous 
("' 
or 

lew 
(\<iR) 

> 

:o.s ^ MO 11 
■ ^ T 

15 
t  1 

IS 

IS 

IS 

18 

18 

23 (1) 

23 

20 

19 

19.6 + MOB 

24 

20.8 + MOB 

20 

24 

' 

19 

24 

24 

r duly 

eonven ional 

4 

13 + MOB 

20 

20 

20 

18 

18 

18 

18 

18 

— 

18 

18 

11 + MOB 

22 

8 + MOB 

— 

24 

18 

22 

22 

Supplementary 1 
unit 1 

5 1 

— 

— 

1 
— 

— 

— 

, 

— 

— 

— 

— 

— 

. 

— 

' In certain conditions an additional amount is piovidcd lor in aildilion to the customs duly 
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CN 
code 

2005 

2005 10 00 
2005 20 
2005 20 10 
2005 20 90 
2005 30 00 
2005 40 00 

2005 51 00 
2005 59 00 
2005 60 00 
2005 70 00 
2005 80 00 
2005 90 
2005 90 10 
2005 90 30 
2005 90 50 
2005 90 90 

2006 00 

2006 00 10 

2006 00 31 
2006 00 39 
2006 00 90 

2007 

2007 10 
2007 10 10 
2007 10 90 

2007 91 
2007 91 10 
2007 9130 

2007 9190 

Desiriplion 

Other vegetables prepared or preserved otherwise than by vinegar or 
acetic acid, not frozen : 

Rjtc of duty 

.lulonomous 
C») 
or 

levy 
( A ( ; K ) 

— Homogenized vegetables 
— Potatoes : ■ ' 

—  In the form of flour, meal or flakes 

Other I 

— Sauerkraut | 
— Peas (Pisum sativum) j 
— Beans (Yigna spp., Phascoliis spp.) : I 
— — Beans, shelled | 

I 
Other I 

— Asparagus 

— Olives I 
— Sweet corn (Zca mays var. saccharala) 2(1.S + MOB 

— Other vegetables and mixtures of vegetables : 

— — Fruit of the genus Capsicum other than sweet peppers or pimentos . ' 20 
I 

Capers ; 20 

— — Artichokes I 24 

Other ) 24 

Fruit, nuts, fruitpeel and other parts of plants, preserved by sugar j 
(drained, glacé or crystallized) : j 

— Ginger j 

— Other: | 

— — With a sugar content exceeding 13 "'» by weiglit: 

— — — Cherries 

Other I 
Other 

Jams, fruit jellies, marmalades, fruit or nut puree and fruit or nut 
pastes, being cooked preparations, whether or not containing added 
sugar or other sweetening matter : 

— Homogenized preparations : ■■ 

— — With a sugar content exceeding 13 "u by weight 
Other 

— Other : 
V 

— — Citrus fruit : 
— — — With a sugar content exceeding 30 'lo by weight 

conventutnal 
Supplementary ; . 

unit I 

l'J.Ö + MO» 

24 

20 

24 

24 

24 

22 

20 

11 + MOB 

22 

— 
24 

22 

24 

22 

8 + MOB 

25 

30 f AÜR 

30 

— — With a sugar content exceeding 13 % but not exceeding 30 % by 
weight 

Other 

22 

Tree 

25 + AGR 

25 + AGR 

25 

25 + A D S / Z 

25 + AD S/Z 

25 

30 + AD S/Z 
30 

30 + AGR 

30 + AGR 

30 

25 + AD S/Z 

25 + A D S / Z 

27 
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CN 
code 

20(17 99 

'007 99 10 

2007 99 20 

2007 99 31 

2007 99 33 

2007 99 35 

2007 99 39 

2007 99 51 

2007 99 59 

2007 99 90 

2008 

2008 11 

200811 10 

20081191 

2008 11 99 

2008 19 

2008 19 10 

2008 19 90 

2008 20 

2008 20 11 

2008 20 19 

2008 20 31 

2008 20 39 

Description 
■ ^ . 

Other : 

 With a sugar conlciU exceeding 30 "'» by weight: 

  Plum puree and piuni paste, iii immeiliale packings of a net 
content exceeding lot) kg, lor industrial processing (') 

— — — — Chestnut puree and paste 

Other: 

—    — Of cherries 

     Of strawberries 

— — — - - Of raspberries 

Other 

— —  With a sugar content e\<.eeJing 13 % but not exceeding 30 "'»: 

— — —  Chestnut puree and paste 

Other 

Other 

Fruit, nuts and other edible parts of plants, otherwise prepared or 
preserved, whether or not containing added sugar or other sweetening 
matter or spirit, not elsewhere specified or included : 

— Nuts, groundnuts and other seeds, whctlicr »r not mixed together : 

— - Ground-nuts : .. 

—   Peanut butter 

— — — Other, in immediate packings of a net content: 

—    Exceeding 1 kg 

—   — Not exceeding 1 kg 

— — Other, including mixtures : 

—   In immediate packings of a net content exceeding I kg 

—   In immediate packings of a net content not exceeding I kg 

— Pineapples : 

—  Containing added spirit: 

— — — In immediate packings of a net content exceeding I kg: 

—    With a sugar content exceeding 17 % by weight 

Other 

— —  In immediate packings of a net content not exceeding I kg . 

_ _  — With a sugar content exceeding 19 % by weiglit 

Oilier 

Rule of duty 

autonomous 
(%) 
or 

levy 
(AGR) 

25 

17 

22 

17 

22 

32 

32 

+ AGR 

32 

+ AGR 

32 

conventional 
(%) 

30 

30 + AGR 

30 + AGR 

30 + AGR 

30 + AGR 

30 + AGR 

30 + AGR 

30 + AGR 

30 

28 

30 

30 

30 

30 

30 

30 

30 

+ 
+ 

+ 
+ 
+ 
+ 

+ 
+ 

A D S / Z 

A D S / Z 

A D S / Z 

A D S / Z 

A D S / Z 

A D S / Z 

A D S / Z 

A D S / Z 

30 

20 

14 (5) 

16 0) 

14 

16 

Supplementary 
unit 

"l Entry under tins subheading is subject to condilions luid down in the relevant C oniinuiiily provisions. 
'') Duty rate of 12 % for roasted groundnuts  7, 
''1 Duty rate of 1410 Tor roasted ground nuls. " 1 »' . , 
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CN 
code 

r 

2008 20 51 

2008 20 59 

2008 20 71 

2008 20 79 

2008 20 91 

2008 20 99 

2008 30 

2008 30 11 

2008 30 19 

2008 30 31 

200830 39 

2008 30 51 

2008 30 55 

2008 30 59 

2008 30 71 

2008 30 75 

2008 30 79 

Dcscriplion 

» 

—  Not containing added spirit: 

   Containing added sugar, m immediate packings of a net coi tent 
exceeding I kg: 

  — — With a sugar content exceeding 17 % by weight 

  —  Other 

—  — Containing added sugar, in immediate packings of a net conlcn not 
exceeding 1 kg: 

— — — — With a sugar content exceeding 19 Vo by weight 
, 

Other 

 — — Not containing added sugar, in immediate packings of a net 
content: 

— — — — Of 4 5 kg or more , 

_ _ _ _ Of less than 4 5 kg 

 Citrus fruit : 

 — Containing added spirit: 

 —  With a sugar content exceeding 9 ",'o by weight: 

 —  — Of an actual alcoholic strength by mass not exceeding 11,85 "/u 
mas 

Other 

Other: 

— — —  Of an actual alcoholic strength by mass not exceeding 11.85 "ó 
mas 

Other 

Not containing added spirit: 

— — — Containing added sugar, in immediate packings of a net content 
exceeding 1 kg: 

— — — — Mandarins (including tangerines and satsumas); clement nes, 
wilkincs and other similar citrus hybrids 

Other 

— — — Containing added sugar, in immediate packings of a net content not 
exceeding 1 kg : 

— — — — Mandarins (including tangerines and satsumas); clcmc"itincs, 
wilkings and other similar citrus hybrids 

—    Other 

Rale o 

.uiioiiomous 

or 
levy 

(AGR) 

3 

2.1 + AC \\ 

23 

27 + AGR 

27 

21 

25 

.12 + AGR 

.12 + AGR 

.12 

32 

23 + AGR 

23 + AGR 

23 + AGR 

27 + AGR 

27 + AGR 

27 + AGR 

r duly 

convciiliu ul 

4 

22 + 2 
AD S/Z 

22 

24 + 2 
AD S/Z 

24 

23 

30 + 2 
AD S/Z 

— 

30 

17 + 2 
AD S/Z 

2 1 + 2 
AD S/Z 

20 + 2 
AD S/Z 

17 + 2 
AD S/Z 

20 + 2 
AD .S/Z 

24 + 2 
AD S/Z 

Supplcmcniary | 
unit 1 

5 ~\ 

— 1 

— 

— 

■ ' ' ! 

— ' 

— 

\ 

^_ 

— 

__ 

— 

1 

(') See Annex. 

,Js* 
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CN 
code 

2U08 30 9I 

2Ü08 30 99 

2U08 40 

2008 40 11 

2008 40 19 

2008 40 21 

2008 40 29 

2008 40 31 

2008 40 39 

2008 40 51 

2008 40 59 

2008 40 71 

2008 40 79 

2008 40 91 

2008 40 99 

2008 50 

2008 50 11 

DcscriplHui 

— - Not containing added sugar, in immediate packings of a net 
content. 

— — — Of 4,5 kg or more 

— - - or less llian 4.5 kg 

1'cars : 

— Containing added spiiit 

— — In immediate packings of a net content exceeding I kg: 

— — — With a .sugar content exceeding 13 % by weight: 

— - - - Of an actual alcoliolic strength by mass not exceeding I 1,.X5 "'o 
mas . . . . 

Other 

Other: 

— - - Of an actual alcoholic strength by mass not e.\cceding ll,X5 "!i 
mas 

Other • 

— — — In immediate packings of a net content not exceeding I kg: 

— - — - With a sugar content exceeding 15'"'i by weight 

Other 

— - Not containing added spirit: 

— — — Containing added sug.ir. in immediate packings of a net content 
exceeding I kg : 

— - — - With a sugar content exceeding 13 % by weight 

Other . 

— — Containing added sugar, in immediate packings of a net content not 
exceeding I kg: 

— - — With a sugar content exceeding 15 % by weight 

Other . 

Kate uf duty 

.lulonotnoiis 
(%) 
or 

levy 
( A G R ) 

— - Not containing added sugar, in immediate packings of a net 
content: 

12008 50 19 

— — — Of 4,5 kg or more 

Of less than 4,5 kg 

Apricots : 

— Containing added spirit: 

— — In immediate packings of a net ciuitcnt exceeding I kg: 

— — - With a sugar content exceeding 13 % by weight : 

Of an actual alcoholic strength by mass not exceeding 11,85 % 
mas 

- Other 

23 

25 

32 + AGR 

32 + AGR 

32 

32 

32 + AGR 

32 

23 + AGR 

23 

27 + AGR 

27 

23 

25 

.12 + AGR 

32 + AGR 

convciilioiul 

23 

30 + 2 
A D S / Z 

30 

20 + 2 
A D S / Z 

20 

22 + 2 
A D S / Z 

22 

21 

21 

30 + 2 
A D S / Z 

' ."iee Annex. 
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CN 
code 

1 

2008 50 31 

2008 50 39 

2008 50 51 
ZOOS 50 59 

2008 50 61 

2008 50 69 

2008 50 71 

i 2008 50 79 

12008 50 91 
2008 50 99 
2008 60 

2008 60 11 

2U08 60 19 

2008 60 31 

2008 60 39 

2008 60 51 

2008 60 59 

2008 60 61 

Dc^cnpiKin . ■ \ 

2 

Other: , 
     Of an actual alcoholic strength by mass not exceeding 11,85 "'n 

mas 
Other 1 

—   In immediate packings of a net content not exceeding 1 kg: ] 
 —  — With a sugar content exceeding 15 % by weight ' 

Other 
Not containing added spirit:  ,

Containing added sugar, in immediate packings of a net content 
exceeding 1 kg: 

— — — — With a sucar content exceedine 13 % bv wemhl 

Other 
 —  Containing added sugar, in immediate packings of a net con cnt not 

exceeding 1 kg: 
With a sugar content exceeding 15 '"« by weight 

Other ■. . . 
— — — Not containing added sugar, in iinnicdiate packings of a net 

—  —  Of 4,5 kg or more 

— Cherries : .> 
— — Containing added spirit: 
—  — With a sugar content exceeding 9 % by weight: 

Of an actual alcoholic strength by mass not exceeding I1,S5 "« 

Other: . ~; 
Of an actual alcoholic strength by mass not exceeding 11,85 "« 
mas . . . 
Other 

Not containing added spirit: 
— — — Containing added sugar, in immediate packings of a net content 

exceeding 1 kg : 
1 — —   Sour cherries (Prunus cerasus) 

Other 

exceeding 1 kg : 
— — — Snur cherries (Prunus ccrasusl 

R.11C 0 

.lUKlIU l l lüUS 

or 1 
levy 

(AC It) 1 

1 

32 
32 

32 (■ AGR 1 
32 ' 

4 j 

23 + AGR 

23 
>* 

27 h AGR 

27 

17 
25 

32 + AGR 

32 + AGR 

32 
32 

1 ^ 

1 23 + AGR 

1 23 + AGR 

27 + AGR 

duly 1 

1 
coiivcntionul 

! 

4 ! 

! 
i 
1 

30 
_ I 

i 
1 
1 

1 

22 + 2 
AD S/Z ! 

22 ' 

24 ^ 2 1 
AD S/Z 

24 

(') 1 
23 

30 + 2 
AD S/Z 

30 

1 20 + 2 
1 AD S/Z 

20 + 2 
AD S/Z 

24 + 2 
1 AD S/Z 

Supplemeniary 
U l i t 

5 

— 

— 

1 C' 

— 

— 

■ 

, 

. 

« 
. 

• 

— 
1 
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CN 
code 

2008 50 69 

2008 60 71 

2U08 60 79 

2008 60 91 

2008 60 99 

2008 70 

2008 70 11 

2008 70 19 

2008 70 31 

2008 70 39 

2008 70 51 

2008 70 59 

2008 70 61 

2008 70 69 

2008 70 71 

2008 70 79 

2008 70 91 

2008 70 99 

Descnpiion 

Other , 

— — Not containing added sugar, in immediate packings of a net 

content: 

— — - Of 4.5 kg or more : 

— - - — Sour cherries (Prunus cerasus) 

Other 

Of less than 4,5 kg : 

— — — — Sour cherries (Prunus cerasus) 

Other 

Peaches : 

— Containing added spirit: 

— — In immediate packings ol a net content exceeding 1 kg . 

— — - With a sugar content exceeding 13 % by weight: 

— - - — Of an actual alcoholic strength by mass not exceeding 11,85 % 
mas 

Other 

- Other: 

o r an actual alcoholic strength by mass not exceeding 11,85 % 
mas 

Other 

— — — In immediate packings of a net coiUenl not exceeding 1 kg : 

- With a sugar content exceeding 15 % by weight 

Other 

— - Not containing added spirit; 

— — - Containing added sugar, in immediate packings of a net content 
exceeding I kg: 

_ _ _ — With a sugar content exceeding 13 % by weight 

Rale of duty 

autonomous 
(%) 
or 

levy 
(AGR) 

Other, 

— — — Containing added sugar, in immediate packings of a net content not 
exceeding I kg : 

— — — — With a sugar content exceeding 15 "/o by weight 

- Other. 

Not containing added sugar, in immediate packings of a net 
content; 

- — - Of 4,5 kg or more . 

Of less than 4,5 kg 

27 + AGR 

23 

23 

25 

25 

(') 
(') 

23 

23 

32 + AGR 

32 + AGR 

32 

32 

32 + AGR 

32 

23 + AGR 

23 

27 + AGR 

27 

1') 

25 

conventional 
(%) 

24 + 2 
A D S / Z 

30 + 2 
A D S / Z 

30 

22 + 2 
A D S / Z 

22 

22 + 2 
A D S / Z 

22 

23 

Supplementary 
unit 

I') See Annex 
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CN 
code 

• 

1 

2(108 80 

2UUS 80 11 

12008 80 19 

2008 80 31 

2008 80 39 

2008 80 50 

2008 80 70 

2008 80 91 

1 2008 80 99 

12008 91 00 
2008 92 

2008 9211 

2008 92 19 

2008 92 31 

2008 92 39 

2008 92 50 

2008 92 71 

■' l ■ Dcscripiion 

2 

— Strawberries : 
—  Containing added spirit: 
—   With a sugar content exceeding 9 % by weight: 

—    Of an actual alcoholic birenglh by mass not exceeding 11 85 "'» 
mas 

Other 

Other: 
—    or an actual alcoholic strength by mass not exceeding 11,85 "a 

mas 
Other 

  Not containing added spirit: 

   Containing added sugar, in immediate packings ol' a net content 
exceeding 1 kg 

— —  Containing added sugar, m immediate packings of a net content not 
exceeding I kg 

—   Not containing added sugar, in immediate packings ol a net 
content: 

Of 4,5 kg or more 

_ — _ _ Of less than 4 5 ke 
 Other, including mixtures other than those of subheading 2008 19 : 
— — Palm hearts 
— — Mixtures : 

—   Containing added spirit: 
—  — — With a sugar content exceeding 9 % by weight: 

mas . . 

— —  —  Other 

Other: . ' 

  — — — Of an actual alcoholic strength by mass not exceeding 11,85 "ii 
mas . . . 

_ _  _  Other 

—   Not containing added spirit: ^ 
   — Containing added sugar • 
     In immediate packings of a net content exceeding 1 k g . . 

Other: 

      Mixtures of fruit in which no single fruit exceeds 50 "■'« of 
the total weight of the fruits 

R.iic of duly 

.iui()tu>muus 
1%) 
or 

levy 
( A t i R 

3 

32 + AGR 

32 1 AGR 

32 

32 

23 + AGR 

27 + AGR 

23 
25 

16 

32 + AGR 

32 + AGR 

32 

32 

23 + AGR 

27 + AGR 

conventional 1 
("■») 1 

4 

30 + 2 
ADS/Z 

30 

20 + 2 
ADS/Z 

24 + 2 
AD S/Z 

(') 
^^ 

20 

30 + 2 
AD S/Z 

— 

30 

■ 

20 + 2 
ADS/Z 

1 ' ■ 

1 ' 
15 + 2 

AD S/Z 

.Supplemeniary 
unit 

5 

— 

—" 

' v ; . 

— 

— 
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CN 
code 

200« 9Z 79 

2008 92 91 
2008 92 99 
2008 99 

2008 99 11 

2008 99 19 

2008 99 21 
2008 99 23 

2008 99 25 

2008 99 27 

2008 99 32 
2008 99 34 

2008 99 35 

2008 99 39 

2008 99 41 
2008 99 43 

2008 99 45 

2008 99 46 

2008 99 48 

l)os*.ription 

Other 

Not containing added sugar, in i inincdiate packings o f a net 
content : 

— — — - - O f 4,5 kg or more . . . 

O f les.'j than 4,5 kg . 

Other : 

— — — Conta in ing added sp i r i t : 

— - - - G inger : 

— — — - — O f an actual alcoholic strength by mass not exceeding 11,85 % 

mas . . 

Other 

— - - - Grapes : 

— — — - - Wi th a sugar content exceeding 13 "o by weight 

Other 

Other: 

— — - - — With a sugar content exceeding 9 "« by weight : 

— — — — — - O f an actual alcoholic strength by mass not exceeding 
11,85 % mas : 

- - - - - - - Passionfruit and gua\as 

Other 

Rille of duty 

- O ther : 

— — Passionfruit and giiavas . 

Other 

Other : 

— — — O f an actual alcoholic strength by mass not ex
ceeding 11,85 % mas 

Other 

— — — Not containing added sp i r i t : «• 

- — — - Contain ing added iugar, in imnicdiute packings o f a net content 

exceeding I k g : 

- - - - - Ginger 

— — — — — Grapes 

- — — — - Plums 

Other : 

— Passionfruit, guavas .ind tamarinds 

Other 

.iiitonomous 
(-.) 
or 

levy 
(AGK) 

27 + A G R 

23 

25 

16 

24 

32 f A G R 

32 

20 + 2 
AD S/Z 

32 + AGR 

20 + AGR 
32 + AGR 

30 + 2 
AD S/Z 
30 + 2 
AD S/Z 

— 

32 

32 

23 

23 + A G R 

23 + A G R 

10 + 2 
A D S /Z 

23 + A G R 

convcniioiial 

22 + 2 
A D S / Z 

23 

20 

30 

Free 

22 + 2 
A D S / Z 

20 + 2 
A D S / Z 

20 + 2 
A D S / Z 

20 + 2 
A D S / Z 

Supplementary 
unit 

I') See Anne:(. 
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CN 
code 

1 1 

:i)U8 99 51 

2008 99 53 

2008 99 55 

2008 99 61 

2008 99 69 

2008 99 71 

2008 99 79 

2008 99 85 

2008 99 91 

2008 99 99 

2009 

2009 11 

2009 11 11 

2009 11 19 

2009 11 91 

2009 1199 

2009 19 

2009 19 11 

2009 19 19 

Dcscripiiüii j 

1 

 —  — Containing added sugar, in miniedialc packings of a net content 
not exceeding 1 kg • 

     Ginger 

     Grapes . . . 

     Plums 

Other: . .̂  ' 

— — — — — — Passionfruit and guuvas 

Other 

— —   Not containing added sugar: 

     Plums, in immediate packings of a net conienl. 

 — —  — — Of 4,5 kg or more 

Of less than 4,5 kg 

— — — — — Maize (corn), olher than sweet corn (Zea ina)s var. sacclia
rata) 

— —  — — Yarns, sweet polaloes and similar edible parts ol pU'iKs, 
containing 5 % or more by weight of starch 

Other 

Fruit juices (including grape must) and vegetable juices, unfcrnicntcd 
and not containing added spirit, whether or not containing added 
sugar or other sweetening matter : 

— Or«nge juice : 

—  Frozen : 

— — — Of a density exceeding 1,33 g/cm' at 20 "C : 

 — — — Of a value not exceeding F.CU 30 per 100 kg net weight . . . . 

Other 

 — — Of a density not exceeding 1,33 g/cm^ at 20 "C • 

— —   Of a value not exceeding LCU 30 per 100 kg net weight and with 
an added sugar content exceeding 30 % by weight 

Other 

Other : ' ' , ' " ^ ■ "I 

Of a density exceeding 1,33 g/cmJ at 20 "C : 

Of a value not exceeding KCU 30 per 100 kg net weight . . . 

Olher 

Rate of duty 1 

autonomous 
("■•■) 

or 
levy 

(AC.U) 

1 

27 

27 1 AGR 

27 + AGR 

12 + 2 
AD S/Z 

27 1 AGR 

19 

25 

20.8 t MOB 

20.S + MOU 

23 

* 

■ 

42 + AGR 

42 

21 1 AGR 

21 

42 t AGR 

42 

convcniiona | 
(%) I 

4 

Free 

24 + 2 
AD S/Z 

24 + 2 
AD S/Z 

24 + 2 
AD S/Z 

24 + 2 
AD S/Z 

(') 
23 

S + MOB 

13 + MOB 

(') 

Ï 

— 
— 

19 + AD S/Z 

19 + AD S/Z 

:• 

, ; 
— 
— 

Supplemenia y 
unit 1 

5 

— 
— 

— 

— 

— 

' '** 
— 

— 

— 

— 

•■ 

— 
—' 

— 

— 
— 

(') See Annex. ■" 
(') Duly rate of 13 % fur frozen concentrated orange juice, without added sugar, having a degree ol conceniration of up lo 50° Brit, in containers of two litres 

or less, not containing blood orange concentrate, within the limits of an annual tariff quota ol I 500 tonnes to be granted by ihe competent authorities. 
Qualification for this, is governed by, conditions laid down in llie relevant Coininunity provisions 
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CN 

1 

2m)<> 19 91 

2009 19 99 

2009 20 

2009 20 11 

2009 20 19 

2009 20 91 

2009 20 99 

2009 30 

2009 30 11 

2009 30 19 

2009 30 31 

2009 30 39 

2009 30 51 

2009 30 55 

2009 30 59 

2009 30 91 

2009 30 95 

2009 30 99 

2009 40 

12009 40 11 

2009 40 19 

2009 40 30 

12009 40 91 

IX-sciiptiorl 

2 

Of a density not exceeding 1,33 g/cni^ at 20 "C ■ 

- - - - Of a value not exceeding EC U 30 per 100 kg net weight and with 
^n added sugar content exceeding 30 "o by weight 

Other 

— Grapefruit juice : 

- - Of a density exceeding 1,33 g/cmJ at 20 "C" . 

Of a value not exceeding ECU 30 per 100 kg net weight 

Other 

— - Of a density not exceeding 1,33 g/cm^ at 20 >'(': 'ip 

Of a value not exceeding ECU 30 per 100 kg net weight and with 
an added sugar content exceeding 0̂ "'n by weight 

Other 

- Juice of any other single citrus fruit : ^ 

- - Of a density exceeding 1,33 g'ciii' at 20 "C : 

- - - Of a value not exceeding ECU 30 per 100 kg net weight 

Other . . . . 

- — Of a density not exceeding 1,33 g/cm^ at 20 "C : 

- - - Of J value exceeding ECU 30 per 100 kg nel weight: 

— — — — Containing added sugar 

Other 

— - - Of a value not exceeding ECU 30 per 100 kg net weight: 

— — — - Lemon juice: 

- - - - - With an added sugar content exceeding 30 % by weight . . . . 

With an added sugar content not exceeding 30 % by weight . . 

— — — - — Not containing added sugar 

Other citrus fruit juices : 

With an added sugar content exceeding 30 % by weight . . . . 

— — — - - With an added sugar content not exceeding 30 % by weight . . 

— — — - - Not containing added sugar 

- rincapple juice : 

- - Of a density exceeding 1,33 g/cin^ at 20 "C : 

- - - Of a value not exceeding ECU 30 per 100 kg net weight 

_ _ _ Other 

- - Of a density not exceeding 1,33 g/cin' .it 20 "C : 

— — - Of a value exceeding ECU 30 per 100 kg net weight, containing 

Other: 

[ — - - - With an added sugar content exceeding 30 la by weight 

Rale or duly 

■lulonomous 
(rn) 
or 

levy 
(AGR) 

3 

', 

21 + AGR 

21 

' 
42 + AGR 

42 

21 + AGR 

21 

42 + AGR 

42 

21 

21 

21 + AGR 

21 

21 

21 + AGR 

21 

21 

42 + AGR 

42 

22 

22 t- AGR 

conventional 

4 

19 + A D S / Z 

19 + AD S/Z 

• 

— 
— 

15 + AD S/Z 

15 + A D S / Z 

— 
— 

18 + AD S/Z 

19 

18 + AD S/Z 

18 + AD S/Z 

19 

18 + AD S/Z 

18 + A D S / Z 

19 

— 

19 f AD S/Z 

19 + A D S / Z 

Supplementary 
unit 

S 1 

J 1 

— 

— 

— 
— 

'V, 

— 

91 

_ 

— 

— 
— 
~~~ 

— 

— 

— 

— 

— 
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CN 
I. ode 

2009 60 90 
2009 70 

2009 70 It 
2009 70 19 

2009 70 30 

2009 70 91 
2009 70 93 
2009 70 99 
2009 80 

2009 80 11 
2009 80 19 

Ücscnplioii 

— - - With an added sugar content not e\cce(Jiiig 30 % by weight 

— — — Not containing added sugar 

Tomato juice : v 

— Containing added sugar . . . . 

— Other 

Grape juice (including grape must) : 

— Of a density exceeding 1,33 g/cinJ at 20 "C : 

— — Of a value not exceeding ECU 22 per 100 kg net weight . . . . 

Other 

— Of a density not exceeding 1,33 g/cm' at 20 "C : 

Of a value exceeding ECU 18 per 100 kg net weight • 

— - - Concentrated 

Other 

— — Of a value not exceeding ECU 18 per 100 kg net weight • 

— — — With an added sugar content etccccling 30 % by weight : 

— — - - Concentrated 

R.itc of duly 

iiulonoiiious 
("■) 
or 

levy 
(ACilU 

Other 

Other 

Apple juice : 

— Of a density exceeding 1,33 g/cm^ at 20 »C . 

— — Of a value not exceeding ECU 22 per 100 kg net weight 

Other 

— Of a density nol exceeding 1,33 g/cni^ at 20 <'C : 

— — Of a value exceeding ECU 18 per 100 kg net weight, containing 
added sugar 

Other: 

— — — With an added sugar content exceeding 30 % by weight . . . 

— — — With an added sugar content not exceeding 30 % by weight 

— — — Not containing added sugar 

Juice of any other single fruit or vegetable : .,. 

— Of a density exceeding 1,33 g/cin^ at 20 "C : 

— — Pear juice : 

— — - Of a value not exceeding ECU 22 per 100 kg net weight . 

Other 

22 

22 

21 

21 

50 + AGR 

50 (M 

28 (I) 

28 (I) 

28 -t AÜR 
( I ) 

28 + A(;R 
(') 

28 (1) 

42 4- AGR 

42 

25 

25 I- ^GR 

25 

25 

42 4- AGR 

42 

convciuioiul 
Supplcmcnlary 

unit 

19 + AD S/Z 

20 

20 + AD S/Z 

21 

28 + AD S/Z 

28 + AD S/Z 

28 + AD S/Z 

28 + AD S/Z 

28 + AD S/Z 

24 + AD S/Z 

24 + AD S/Z 

24 + AD S/Z 

25 

(') In addition to the customs duly, the npplic.ilion of a counlcrv.iiliiig charge is provided for under Lcrlaiii condilmns 



a . . « . .■• ^ . ^ 

10. 9. 90 O f f i c i a l J o u r n a l o f t l ie E u r o p e a n C o m m u n i t i e s 149 i'\ 

Rale of iluty 

CN 
code DcscnpluTii 

21)09 80 32 
2I)U9 80 34 
2009 80 39 

21)09 80 SO 

2009 80 61 

2009 80 63 

2009 80 69 

2009 80 80 

Other : • ' ■ 

- — - Of a value not exceeding t C U 30 per 100 kg net Ac igh l : 

- - - - Juices of passioi i l rui i j n d gu.uas 

Other 

Other 

- O f J density not exceeding l,3J g^cm^ at 20 "C : 

- — Pear juice : 

- — - Of a value exceeding EC U IS per 100 kg net weight, containing 
added sugar 

Other : 

— — - — With an added sugar content exceeding .10 "li by weight . . . 

— — - — With an added sugar content not exceeding .10 "o by weight . . 

— — — — Not contain ing added sugar 

Other : 

— — - Of a value exceeding l ! ( 'U U) per 100 kg net \ \eiglu, containing 
added sugar 

2009 80 83 
2009 80 85 . 
2009 80 93 

2009 80 95 
2009 80 99 
2009 90 

2009 90 11 

12009 90 19 

2009 90 21 
2009 90 29 

2009 90 31 

2009 90 39 

Other : , 

- - — - With an added sugar content exceeding .10 ".i by weight : 

- — — — — Juices of passionfruit and guavas 

Other 

- - - - Wi th an added sugar content not exceeding 10 % by weight . . 

- — — - Not containing added sugar: 

- — — — — Juice of f rui t of the species Vaccinium macrocarpon . . . . 

Other 

Mixtures of juices : 

- O f a density exceeding 1,33 g / c n i ' at 20 "C : 

- - Mixtures o f apple and pear j u i ce : 

- - - Of a value not exceeding l i C U 22 per 100 kg nel weight 

Other 

Other : 

O f a value not exceeding P.CU 30 per 100 kg net weight 

Other 

- O f a density not exceeding 1,33 g/cni^ at 20 "C : 

- - Mixtures of apple and pear juice : 

Of a value not exceeding V.CV 18 per 100 kg net weight and with 
an added sugar conlcnl exceeding 30 '!ii by weight 

jiilonomous 
(".;,) 
<>r 

levy 
(ACiR) 

21 H AGR 

42 ■(■ A G R 

42 

24 

convcnlional 
(%) 

25 

25 + AGR 

25 

25 

24 + AD S/Z 

24 + AD S/Z 

24 + AD S/Z 

25 

Supplementary 
unit 

Other . 

42 

42 

+ AGR 

42 

+ AGR 

42 

25 + AGR 

25 

21 + A D S / Z 

15 + AGR 

24 t AGR 

24 

24 

24 

21 

21 

21 

+ AD S/Z 

+ AD S/Z 

+ AD S/Z 

22 

22 

i 

•f 

file:////eiglu
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CN 
code 

1 

2009 90 41 

2009 90 49 

2009 9051 

2009 90 59 

2009 90 71 

2009 90 73 

2009 90 79 

12009 90 91 

2009 90 93 

2009 90 99 

Dcscnptiun 

2 

Other: 

— - — - Of a value exceeding ECU 30 per 100 kg net weight 

- - - - - Mixtures of citrus fruit juice«; and pineapple juicc 

— — — — — — Containing added sugar 

Other 

Other : 

- - — — — — Containing added sugar . . . 

Other 

— o r a value not exceeding ECU 30 per 100 kg net weight 

— — - — — Mixtures of citrus fruit juices and pineapple juice 

— — — — — — With an added sugar content exceeding 30 % by weight 

— — — — — — With an added sugar content not exceeding 30 "/o by weight 

— — — — —— Not containing added sugar . . 

Other: 

— — — - — — With an added sugar content exceeding 30 "u by weight 

- - — - — — With an added sugar content not exceeding 30 % by weight 

— — — - - — Not containing added sugar 

Rjle of duly 

auU)nomous 
C.) 
or 

lew 
(ACiR) 

3 

22 

22 

24 

24 

22 + AC.R 

22 

22 

24 4 AGH 
24 
24 

coiivtnlionji 
(%) 

4 

19 + AD S/Z 

20 

21 + AD S/Z 

22 

19 + AD S/Z 

19 + AD S/Z 

20 

21 + AD S/Z 

21 + AD S/Z 

22 

Supplementary 
unit 1 

5 

"
I

I 
I

I 
1 1 I-' 

1 1 1 



.»^.''.. .'.ii'APPENDIX 5 : GSP p r e f e r e n t i a l " i m p o r t d u t i e s f o r d e v e l o p i n g c o u n t r i 

viv'cf'No 1*3.70/90 Orncial Journal of the European Communities 31. 
• *•¥•  ' * * > *  _ _ _ ' 

e s 

12.90 
■..r^v:..

ANNEX I 

List nf products! subject lo fixed reducedduty amounts 

■ .t'Ar.'ViOrdei'No 

Tv 
\ri, •■;•'. '.VS rjiaVi. i 

■:■;•': vA^^l^ll^i: 

. 50.0025 

• M  ■=:■ •■ 
! soioöso 

'■;;'.■■ •'•■..• .■:r.f'.;,,.;'. 

".?» 

•CNcode.. 

!V:ii.:^C2)' 

:)flx2008 20 51v 
iisi 2008.20 59,: 
'■cjt2008'20 7i;: 
:cx 2008,20 79 i ; 
'■6x2008 20 91 
ex 2008 20 99 

ex 2008 20 51 
ex 2008 20 59 
ex 2008 20 71 ' 
ex 2008 20 79 
ex 2008 20 91 
ex 2008 20 99 

ex 2101 10 II 

''!''■; -y '■.■/,■■• 

■:.»M . • ■ . . . . ^Ä■'•;'^V/*. 

k j ^ n o j o i , 
.C24Ó11010' 

•:v.;'' 
i> *•■•■.'• . . . ' ' - i " 

^ 
J * » T ; ^ » > 1 ^ 

•italoi^ioso 
Mr^2«Vao7o: 

g.ji74<)i losb; 
^ p 4 d h b 9 0 

• Si'i'Wi'ïoiso'; 
fÜ 'ÜWióto 
iji]ï;'?̂ ,T40i 20 80 • 

V;n24O120 90: 

Description 

(3) 

iPreservcd pineapples, in slices, half slices or spirals 

Preserved pineapples, other than in slices, half slices 
or spirals 

Extracts of coffee, obtained by a water method of 
extraction from roasted coffee, put in powder form, 
granulated, in grains, in tablets or in a similar solid 
form' , I \ 

Uhmanufacttired tobacco 
'.— Fluecured Virginia type 

Uninänuractured tobacco 
'-- Other, excluding the suncured oriental type 

Va!.''WJiX')^3'Iiiión'il duty on sugar; to De levieu where me su 
'■̂w •*^»'''i'jS(",'^ by weight for products of CN code ex 2008 20 : 

Rate of duty 
Fixed reduced
duty amount 
(in tonnes) 

(4) 

15% 
+ ADS/Z(i) 

12 % 
+ A D S / Z ( ' ) 

V ' 

9% 

6 % with min. of 
ECU 16 and max. 
of ECU 27/100 kg 
net weight 

14 % with min. of 
ECU 28 and max. 
of ECU 31/100 kg net 
weight 

(5) 

32 850 

48 030 

19 200 

67 954 

20 000 

on sugar."To be levied where the sugar content exceeds 17 % by weight in the case of products falling within CN code ex 2008 20 51 and 
■ 71. 

.:'*, ," 

TEtr9ï5!TISrSn«*WI'!Wni?SBII?WWS13!W^^ m u M M i i  w y y ^  ' 
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(1) 

52.i590 

. 52.2600 

52.2610 

52.2620 

52.2630 

52.2640 

52.2660 

52.2670 

52 2680 

52.2690 

52.2695 

52.2700 

52.2710 

52.2720 

52.2730 

•. 

52.2740 

52.2750 

• 

52.2760 

> 

(2) 

6x1903 00 00 

1904 10 10 
1904 10 30 
1904 10 90 

1904 90 10 

1904 90 90 

1905 10 00 

1905 20 10 
1905 20 30 
1905 20 90 

1905 90 10 

1905 90 20 

1905 90 30 

200120 00 

200190 20 

200190 50 
ex 2001 90 80 

200190 30 

200190 60 

ex 2001 90 80 

2003 20 00 

2004 90 10 

ex 2004 90 30 

ex 2004 90 30 

ex 2004 90 99 

ex 2004 90 99 

ex 2004 90 99 

(3) 

Tapioca and substitutes therefor prepared from starch, in the form of flakes, grains 
pearls, siftings or similar forms, excluding those obtained from potato starch 

Prepared foods obtained by the swelling or roasting of cereals or cereal products (for 
example, corn flakes), cereals, other than mai7e (corn), in gram form, pre cooked o 
otherwise prepared 
Prepared food obtained by the swelling or roasting of cereals or cereal products 

Of rice 

Of other cereals 

trispbread 

Gingerbread and the like 

Matzos 

Communion wafers, empty cachets of a kind suitable for pharmaceutical use, sealing 
wafers, rice paper and similar products 

Bread „ ■» 

Vegetables, fruit, nuts and other edible parts of plants, prepared or preserved by vme

gar or acetic acid 
Onions 

Fruit of the genus Capsicum other than sweet peppers and pimentos 

Mushrooms 
Other, excluding "mixed pickles' and sweet peppers 

Sweet corn 

Palm hearts 

Papaya chutney 

Mushrooms and truffles, prepared or preserved otherwise than by vinegar or acetic acid 
Truffles 

Other vegetables prepared or preserved otherwise than by vinegar or acetic acid, frozen 
Sweet corn 

Sauerkraut 

Capers 

Asparagus 

Bamboo shoots 

Moriiiga iileifera (drumsticks) 

W 

2% 

Free 

3% 

2% 

Free 

Free 

Free 

Free 

4% 

14"/» 

5% 

14% 

3% 

7% 

9% 

14% 

3% 

15% 

12 % 

20% 

11 % 

Free 

I 

V 
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(1) 

52.2770 

52.2780 

52.2790 

52.2795 

52.2800 

52.2810 

52.2820 

52.2830 

52.2840 

52.2850 

52.2860 

52.2863 

52.2865 

52.2870 

52.2880 

52.2890 

(2) 

2005 30 00 

2005 60 00 

2005 80 00 

2005 90 10 

2005 90 30 

ex 2005 90 90 

ex 2005 90 90 

ex 2006 00 39 

ex 2006 00 90 

ex 2007 10 90 

ex 2007 91 10 
ex 2007 91 30 

ex 2007 91 90 

2007 99 10 

2007 99 31 

ex 2007 99 39 

ex 2007 10 10 
ex 2007 99 59 

ex 2007 99 90 

(3) 

Other vegetables prepared or preserved otherwise than by vinegar or acetic acid, not 
frozen 
Sauerkraut 

Asparjgus 

Sweet corn 

Fruit of the genus Capsicum 

Capers 

Bamboo shoots 

Mnringa oleifera {drumsticks) 

Fruits, nuts, fruit-peel and other parts of plants, preserved by sugar (drained, glacé or 
crystallized) 
Other, with a sugar content exceeding 13 % by weight 
Fruit falling within heading Nos 0801, 0803, 0804 (except figs and pineapples), 
0805 40 00, 0807 20 00, 0810 20 90. 0810 30 90, 0810 4010, 0810 40 50, 0810 40 90, 
0810 90 10. 0810 90 30 and 0810 90 80 

Other, than with a sugar content not exceeding 13 % 
Fruit falling within heading Nos 0801, 0803, 0804 (except figs and pineapples), 
0805 40 00, 0807 20 00, 0810 20 90, 0810 30 90, 08104010, 08104050, 08104090. 
0810 90 10, 0810 90 30 and 0810 90 80 

Jams, fruit jellies, marmalades, fruit or nut puree and fruit or nut pastes, being cooked 
preparations, whether or not containing added sugar or other sweetening matter 
Other 
Fruit falling within heading Nos 0801, 0803, 0804 (excluding figs and pineapples), 
0807 20 00, 0810 20 90, 0810 30 90, 0810 40 10, 0810 40 50, 0810 40 90, 0810 90 10, 
0810 90 30 and 0810 90 80 

Jams and marmalades of citrus fruit 
With a sugar content exceeding 30% by weight, excluding orange jam and marmalade 
With sugar content exceeding 13 % but not exceeding 30% by weight, excluding orange 
jam and marmalade 

Other, excluding orange jam and marmalade 

Plum puree and plum paste, in immediate packings of a net content exceeding 100 kg 
for industrial processing, with a sugar content exceeding 30 % by weight (e) 

1 
Jams, jellies, marmalades, purees and pastes of cherries, with a sugar content exceeding 
30 % by weight 

With a sugar content exceeding 30 % by weight 
Fruit falling within heading Nos 0801, 0803,' 0804 (except figs and pineapples) 
08072000, 08102090, 08103090, 081040 10, 08104050, 08104090, 081090 10, 
0810 90 30 and 0810 90 80 

With a sugar content exceeding 13 "/'o but not exceeding 30 % by weight 
Fruit falling within heading Nos 0801, 0803, 0804 (except figs and pineapples), 
0807 20 00. 0810 20 90. 0810 30 90, 0810 40 10, 0810 40 50, 0810 40 90, 0810 90 10, 
0810 90 30 and 0810 90 80 

Other 
Fruit falling within heading Nos 0801, 0803, 0804 (excluding figs and pineapples), 
08072000, 08102090, 08103090, 081040 10, 08104050, 08104090, 081090 10, 
0810 90 30 and 0810 90 SO 

(4) 

15% ■- ,. •-

20% 

3 % 

5 % 

12% 

1 1 % 

Free 

6% 

6 ' - ^ ' 

8 % 
< * 

18% 

19% 

24 % 

2 5 % ' • 

8% 

8% 

8% 

(e) P.ncry under Ihis subheiidinu is sulijecl li> condiiion ■ l.ii J down in llic relevant Coinniunily provisions 
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(1) 

52.2900 

52.2910 

52.2920 

/ 

52.2930 

52.2940 

52.2950 

52.2960 

•52.2970 

', 52.2980 

52.2990 

52.3000 

52.3010 

• 52.3020 
I 

. 52.3030 

52.3040 

'. 52.3050 

\ 
— — — ■ ; ' ■ — \ — 

(2) 

2008 II 91 
2008 11 99 

ex 2008 19 10 

eit2008 19 10 

ex 2008 19 90 

ex 2008 19 90 

2008 20 11 

2008 20 19 

2008 20 31 

2008 20 39 

2008 30 11 
2008 30 19 

2008 30 31 
2008 30 39 

2008 30 51 

2008 30 55 

2008 30 71 

2008 30 75 

2008 40 11 
2008 40 19 
2008 40 31 

2008 40 21 
2008 40 29 
2008 40 39 

2008 50 11 
2008 50 19 
2008 50 51 

(3) 

Fruit, nuts and other edible parts of plants, otherwise prepared or preserved, whether or 
not containing added sugar or other sweetening matter or spirit, not elsewhere specified 
or included 
GroundMuls 
Other, including mixtures in immediate packings of a net content exceeding 1 kg, ex
cluding almonds, walnuts and hazelnuts 

Other including mixtures in immediate packings of a net cunlent exceeding 1 kg 
Almonds, walnuts and hazelnuts 

Other, in ininicdijle packings of a net content not exceeding 1 kg, excluding almonds, 
walnuts and hazelnuts 

Other, in inimcdiate packings of a net content not exceeding 1 kg 
Almonds, walnuts and hazelnuts 

Pineapples, in immediate packings of a net content 
Of 1 kg or more, with a sugar content exceeding 17 % by weight 

Other 

Of 1 kg or less, with a sugar content exceeding 19 "o by weight 

Other 

Citrus fruit containing added spirit, with a sugar content exceeding 9 % by weight 

Other citrus fruit 

Containing added sugar, in immediate packings of a net capacity of more than 1 kg 
Grapefruit segments 

Mandarins (including tangerines and satsumas); Clementines, wilkings and other simi
lar citrus hybrids 

Containing added sugar, in immediate packings of a net capacity of 1 kg or less 
Grapefruit segments 

Mandarins (including tangerines and satsumas), Clementines, wilkings and other simi
lar citrus hybrids 

Pears with a sugar content exceeding 13 % by weight 

Pears, other 

Apricots with a sugar content exceeding 13 % by weight 

(4) 

6% 

I2%C) 

6% 

ll,5%(*) 

10% 

10% 

10% 

10% 

25% 

25% 

9% 

19%C) 

. 9% 

I8%(*) 

25% 

25 % 

25% 

I 
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(1) 

52.3060 

52.3065 

52.3070 

52.3080 

52.3090 

52.3100 

52.3110 

52.3120 

52.3130 

52.3140 

52.3150 

52.3160 

52.3170 

52.3180 

52.3190 

52.3200 

52.3210 

52.3220 

(2) 

2008 50 31 
2008 50 i9 
2008 50 59 

2008 60 61 

2008 70 11 
2008 70 19 
2008 70 51 

2008 70 31 
2008 70 39 
2008 70 59 

'2008 80 11 
2008 80 19 

2008 80 31 
2008 80 39 

2008 9100 

2008 92 11 
2008 92 19 

2008 92 31 
2008 92 39 

ex 2008 92 50 

6x2008 92 71 

ex 2008 92 91 

ex 2008 92 99 

2008 99 11 
2008 99 19 

2008 99 21 

2008 99 23 

2008 99 27 
2008 99 34 

2008 99 35 
2008 99 39 

1 ~ — . . 1 . 
(3) 

Apricots, other 

Sour cherries (Prunus cerasus), containing added sugar, in immediate packings of a net 
content not exceeding 1 kg 

Peaches with a sugar content exceeding 13 % by weight 

Peaches, other 

Strawberries 

Strawberries 

Palm hearts ' ' ^ 

Mixtures 

1 

Mixtures 

Mixtures of two or more fruits falling within heading Nos 0801, 0803, 0804 (except 
Hgs), 0807 20 00. 0810 20 90, 0810 30 90. 0810 40 10, 0810 40 50, 0810 40 90, 0810 90 10. 
0810 90 30 and 0810 90 80, in which no single fruit exceeds 50% of the total weight of 
the fruits 

Mixtures of two or more fruits falling within heading Nos 0801, 0803, 0804 (except 
figs). 0807 20 00, 0810 20 90. 0810 30 90, 0810 40 10, 0810 40 50, 0810 40 90, 0810 90 10. 
0810 90 30 and 0810 90 80 

Mixtures of two or more fruits falling within headings Nos 0801, 0803, 0804 (except 
ngs). 0807 20 00. 0810 20 90, 0810 30 90. 0810 40 10, 0810 40 .50, 0810 40 90. 0810 90 10, 
0810 90 30 and 0810 90 80, in which no single fiuit exceeds 50% of the total weight of 
the fruits 

1 
Mixtures of two or more fruits falling within heading Nos 0801, 0803, 0804 (except 
figs), 0807 20 00. 0810 20 90, 0810 30 90, 0810 40 10, 0810 40 50. 0810 40 90, 0810 90 10, 
0810 90 30 and 0810 90 80, in which no single fruit exceeds 50 % of the total weight of 
the fruits 

Ginger 
• 

Grapes, with a sugar content exceeding 13 % by weight 

Other grapes 

Other fruits, with a sugar content exceeding 9 % by weight »•"- • . 

Other containing added spirit , 

(4) • ; 

25 % 

18% 

25% 

25% 

25% 

\ 
- 25 % \ . . 

*iJL 
25 % 1 

25% 

9% 

7% 

9% 

10% 

10% 

25 % 

25% 

25% 

25% 
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(1) 

52.3230 

52.3240 

52.3250 

52.3260 

52.3265 

52.3270 

52.3280 

52.3290 

52.3300 

52.3310 

. 52.3320 

52.3340 

52.3350 

■  ' ■ 

, 52.3360 

•52.3370 

.' 52.3380 

• 52.3385 

\ 

(2) 

2008 99 43 

ex 2008 99 46 
ex 2008 99 48 

ex 2008 99 46 

2008 99 53 

ex 2008 99 6 
ex 2008 99 69 

2008 99 85 

ex 2008 99 99 

2009 20 1 

2009 20 19 

2009 20 91 
2009 20 99 

ex 2009 30 31 
ex 2009 30 39 

2009 30 91 

2009 30 95 

6x2009 3099 

ex 2009 30 99 

2009 40 30 

2009 40 91 

2009 40 93 
2009 40 99 

2009 70 30 
2009 70 93 

2009 70 99 

U) 

Grapes, in immediate packings of a net content exceeding 1 kg 

Passion fruits and guavas, not containine added spirit 
Fruit falling within heading Nos 0803, 0804 (except figs), 0807 20 00, 0810 20 90, 0810 
30 90, 0810 40 10, 0810 40 50, 0810 40 90, 0810 90 10, 0810 90 30 and 0810 90 80 

Tamarind . , , 

Grapes 

Passion fruits and guavas 
Fruit falling within heading, 0803. 0804 (except Hgs), 0807 20 00, 0810 20 90, 0810 30 
90.0810 40 10.0810 40 50,0810 40 90,0810 90 10, 0810 90 30 and 0810 90 80 

Maize (corn), other than sweet corn "'..:• 

Fruit falling within heading Nos 0803, 0804 (except Tigs), 0807 20 00, 0810 20 90, 0810 
30 90, 0810 40 10, 0810 40 50, 0810 40 90, 0810 90 10, 0810 90 30 and 0810 90 80 

Fruit juices (including grape must) and vegetable juices, unfcriiiented and not contain

ing added spirit, whether or not cuniaiiiiiig added sugar or other sweetening matter 
Grapefruit juices 

Grapefruit juice 

Grapefruit juice ' ^ ' 

Citrus fruit juices (excluding lemon juices) containing added sugar 
Citrus fruit juices (excluding lemon juices) not containing added sugar 

Other citrus fruit juices 
With ^n added sugar content exceeding 30 % by weight 
With an added sugar content not exceeding 30 % by weight 

Lime juice (Citrus anrantifolia var. Luniio and var. Litnelta), not containing added 
sugar 

1 

Other, not containing added sugar ^ 

Pineapple juice 

Pineapple juice 

With an added sugar content not exceeding 30 % by weight 
Pineapple juice not containing added sugar 

Apple juice, of a dcn.sity not exceeding 1,33 g/cm' at 20 "C 
Of a value exceeding ECU, 8 per 100 kg net weight, containing added sugar 
Of a value not exceeding ECU, 8 per 100 kg net weight, with an added sugar content 
not exceeding 30 % by weight 
Not containing added sugar 

(4) 

I 8 % C ) 

6% 

7 H 

I 9 % C ) 

7 % 

3 H 

6% 

28 % 

28% 

7% 

I3%C) 

14%(*) 

13%C) 

I 5 % C ) 

I 7 % C ) 

I 7 % C ) 

I 7 % C ) 

12% 

■ 
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\ 

(1) 

52.3390 

» 

52.3400 

52.3410 

52.3420 

52.3430 

,, 

52.3440 

52.3450 

52.3460 

52.3470 

(2) 

2009 80 32 
e\ 2009 80 34 

ex 2009 80 39 

ex 2009 80 39 

ex 2009 80 80 

ex 2009 80 80 

2009 80 83 
ex 2009 80 85 

ex 2009 80 85 

ex 2009 80 93 

ex 2009 80 93 

2009 80 95 
ex 2009 80 99 

ex 2009 80 99 

ex 2009 90 21 

ex 2009 90 51 

ex 2009 90 59 

(3) 

Of passion fruit and guavas 
Of other fruit falling within heading Nos 0801, 0803, 0804 (excluding figs), 0807 20 00, 
081020 90, 081030 90, 081040 10, 081040 50, 081040 90, 081090 10, 081090 30 and 
0810 90 80 

Date juice 

Fruit falling wiihin heading Nos 0801, 0803, 0804 (except figs), 0807 20 00, 0810 20 90, 
0810 30 90, 0810 40 10, 0810 40 50, 0810 40 90, 0810 90 10, 0810 90 30 and 0810 90 80 

Fruit falling within heading Nos 0801, 0803, 0804 (excluding figs), 0807 2000, 
081020 90, 081030 90, 081040 10, 081040 50, 081040 90, 081090 10, 081090 30 and 
0810 90 80 

Other fruit and vegetable juices, containing added sugar, excluding apricot and peach 
juice 

Juices of passion fruit and guavas 
Of other fruit and vegetable juices wiih an added sugar content exceeding 30% by 
weight ' ' 
Fruit falling within heading Nos 0801, 0803, 0804 (excluding figs), 0807 2000, 
0810 20 90, 0810 30 90, 0810 40 10, 0810 40 50, 0810 40 90, 0810 90 10, 0810 90 30 and 
0810 90 80 !' 

Other, excluding apricot and peach juices 

Other fruit and vegetable juices with an added sugar content of 30 % or less, by weight 
Fruit falling within heading Nos 0801, 0803, 0804 (excluding figs), 0807 20 00. 
081020 90, 081030 90, 081040 10, 081040 50, 081040 90, 081090 10, 081090 30 and 
0810 90 80 

Other, excluding apricot and peach juices 

Other fruit and vegetable juices, not containing added sugar 
Of fruit falling wiihin heading Nos 0801, 0803, 0804 (excluding figs), 0807 20 00, 
081020 90,081030 90, 081040 10,0810 40 50,0810 40 90,0810 90 10,0810 90 30 and 
0810 90 80 

Other, excluding apricot and peach juices 

Mixtures of juices of a value not exceeding ECU 30 per 100 kg net weight 
Fruit falling wiihin heading Nos 0801, 0803, 0804 (excluding figs and pineapples). 
0807 20 00, 0810 20 90. 0810 30 90, 0810 40 10, 0810 40 50, 0810 40 90, 0810 90 10, 0810 
90 30 and 0810 90 80 

Mixtures of juices of a value exceeding ECU 30 per 100 kg net weight, excluding mix-
lures containing, either separately or together, over 25 % of grape, citrus fruit, pineap
ple, apple, pear apple, pear, tomato, apricot or peach juice containing added sugar 

Other, nut containing added sugar 

(4) 

8 % 

Free 

8% 

8% 

17% 

8% ,^. 

17% 

8% 

17% 

8% 

18% 

8% 

17%(*) 

18%C) 
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(1) 

. 52.3480 

1 

52.3490 

' 52.3500 

52J5IO 

52.3520 

52.3530 

52.3540 

52.3550 

' 52.3560 

52.3570 

52.3580 

52.3590 

52.3600 

52.3610 

'"52.3620 

; 52.3630 
.; 52.3640 

■ v 

(2) 

ex 2009 90 91 

ex 2009 90 93 

,6X2009 90 99 

ex 2101 10 11 
ex2101 10 19 

ex 2101 20 10 

210130 19 

210130 99 

2102 10 10 

2102 1031 
2102 1039 

2102 1090 

2102 20 II 

2102 20 19 
2102 20 90 

2102 30 00 

ex 2103 10 00 

ex 2103 20 00 

2103 30 10 

2103 30 90 
ex 2103 90 90 

ex 2103 90 90 

(3) 

Mixtures ofjuices 
Of a value not exceeding nCU 30 per 100 kg net weight, excluding mixtures contain

ing, either separately or together, over 25 % of grape, citrus fruit, pineapple, apple, pear, 
tomato, apricut or peach juice with an added sugar content exceeding 30 % by weight 

With an added sugar content not exceeding 30 % by weight 

Not containing added sugar 

Extracts, essences and concentrates, of coffee, tea or maté and preparations with a 
basis of these products or with a basis of coffee, tea or maté; roasted chicory and other 
roasted coffee substitutes, and extracts, essences and concentrates thereof 
Essences of coffee 

Extracts, essences or concentrates of tea or maté and preparations with a basis of those 
extracts, essences or concentrates 

Roasted chicory and other roasted coffee substitutes 
Other 
Extracts, essences and concentrates of roasted chicory and other roasted coffee substi

tutes 
Other 

Yeasts (active or inactive), other singlecell microorganisnis, dead (but not including 
vaccines of heading No 3002); prepared baking powders 
Culture yeast , 

Bakers' yeast 

Other yeast 

Inactive yeasts 
In tat)let, cube or similar form, or in immediate packings of a net capacity of 1 kg or 
less 

Other 

Prepared baking powder 

Sauces and preparations thereof; mixed condiments and mixed seasoning, mustard 
flour and meal and prepared mustard , 
Soya sauce not with a vegetable oil basis 

Sauces with a basis of tomato puree 

Mustard Hour 

Prepared mustard  ■ . . 
Products with a tomato ketchup basis " 

Other, excluding sauces with a vegetable oil basis 

C) 

I7%C) 

17%C) 

18%(*) 

9% 

Free 

2% 

8% 

4% 

10% 

6% 

Free 

3% 

5% 
1 

6% 

Free 

7% 

5% ' 

I 



A P P E N D I X ^ : EC p r o p o s a l m G A l l ' n e g o t i a t i o n s t o r t a r i f f r e d u c t i o n 

Detolled I l l u s t r a t i o n of the opplication of the Cannunlty' j proposal (MTN GNG/NCS/W/U) 

DESCRIPTION Of PRODUCTS Base 
Rate 
X 

mu
st ro
t ion X 

Consoli

dation 
Code 

Remark 
Ui dterm 
Offer 7. 

Torlft 
Pro

posal 

0804 

0804 50 00 

0807 

0807 20 00 

0810 

OS10 90 

08tO SO 30 

3811 

3811 90 

}8n 90 10 

3811 90 30 

3811 90 90 

.d12 

3812 90 30 

3812 90 90 

1 11 Tropical Fruits (1) t 

Dotes, figs, pineopples. ovocodos, guavos, 
mangoes and mongosleens, fresh or dried : 

Cuovos, mangoes and mangosteens 

Melons (including watermelons) and papows 
(papayas), fresh : 

Popowj (popoyos) 

Other fruit, fresh : 

  Other 

Tcnorinds. coshew apples, lychees, 
jockfruit. sopodillo plims 

12. Processed Fruit ond Fruit Products (1) 

Fruit ond nuts, uncooked or cooked by 
steaming or boiling in water, frozen, whether 
or not containing added sugar or other 
sweetening mot ter : 

Other : • • 

 — containing odded sugar or other 
sweetening mot ter 

With sugar content exceeding 137. by 
weight 

  Other 

  Other : 

other 

Fruit ond nuts, provisionolly preserved 
(for example, by sulphur dioxide gas, in 
brine, in sulphur water or in other 
preservative solutions), but unsuitable in 
that stole for inmediote consunption : 

Popows (popoyos) I 

~ - Other 

5 

6 

11 

25 + 
AD S/Z 

26 

18 

5.5 

11 

0 

0 

0 

■ 

13+ 
AD S/2 

13 

9 

2.3 

5.5 

B 

B 

B 

B 

B 

B 

6 

B 

4 

2 

7.5 

■ ■ 



3 

, 

* 

"̂ ^ 



(1) The tropical fruits referred to ore tanorinds coshew opples. mangoes, mongosteens. popoyos. lychees. 
jockfruit. guavos. papows. sopodillo plur.s ond similor fruit Similor means those fruits occepled as Iropicol 
by the Conmuni ty. 
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Detailed l l l u i l r o t i o n of the o p p l i c o l l o n of the Ccmnuni l y ' i proposal (UTM OJC/hJC6/Vf/lJ) 

CN 
Code 

DESCRIPT IOfJ OF PfiCOtXTS Bos» 
Rote 
X 

m u 

st ro

t i on X 

Contol1

dat ion 
Code 

Remor k 
Ui(Jlerfr 
Offer r. 

TorKf 
Pro

pose! 

oau 

0813 40 50 

0813 ■lO 60 

0813 40 99 

0813 50 

0813 50 11 

0813 50 30 

.13 50 91 

0813 50 99 

2001 

2001 90 

2001 90 20 

2001 90 60 

2001 90 90 

2006 

2006 00 39 

2006 00 90 

2007 

2007 10 

2007 10 10 

2007 10 90 1 

i Fruit, dried, other than thol of heading 
n« 0801 to 0806; mixtures of nuts or dried 
f rui ts of this chapter (1) ; 

Popows (popoyos) 

Tonor ind 

  Other 

 Mixtures of nuts or dried fruits of 
this chapter : 

Fruit »olods of dried fruil, other thon 
that of heoding n* 0801 to 0806 

Not eonloining prunes 

Mixtures exclusively of dried nuts of 
heoding n* 0801 and 0802 

Not containing prunes of figs 

Other 

Vegelobles, fruit, nuts and other edible 
ports of plants, prepared or preserved by 
vinegar or ocetic ocid. (1) 

Other : 

Fruit of the genus Copsicun other thon 
sweet peppers or pimentos 

  PoIm hear ts 

  Other 

Fruit, nuts, fruitpeel ond other ports of 
plants, preserved by sugor (droined, glocé 
or crystal 1 lied): (1) 

 Other : 

Wilh 0 sugor content exceeding 13T. 
by weight : 

Other 

  Other ? 

Jams, fruit jellies, mormolodes, (ruil or nut 
pur<e and fruit or nut pastes, being cooked 
preparations, whether or not eonloining odded 
sugor or other sweelenirg matter :(1) 

 Hotnogeniied preporotions : 

With 0 sugor content exceeding 13X 
by weight 

  Other 

4 

6 

6 

8 
1 

8 

10 

12 

10 

20 

20 

2&+ 
AD S/7 

25 

30+ 
AD S/Z 

30 

2 

3 

3 

4 

4 

5 

6 

5 

10 

10 

13.5+ 
AD S/Z 

6 

tï

V 

15+ 
AD S/Z 

15 

B 

8 
B 

B 

B 
B 
B 

• 

8 

B 

B 

B 

B 

* 

B 

B 

2 

0 



-









7 

15 

10 





I

i 



15 

(l) Footnote 2 on pogo 9 and footnote 1 on poge 10 opply 
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CN 
Code 

Detailed illutlrotion of the opplicolion o( the Conmunily'» propoeoi (UTN CMG/NCS/X/U) 

DESCRIPTION OP PRODUCTS Base Illu Consoll Remark 
Ui<}term 
Ofler X 

Base 
Role 
X 

Illu

stra

tion X 

Consol1 
dot ion 
Code 

ToritI 
Pro

poiol 

2007 99 

2007 99 39 

2007 99 59 

2007 99 90 

2008 

2008 91 00 

2008 92 11 

2008 92 19 

08 92 31 

2008 92 39 

2008 92 50 

2008 92 71 

2008 92 79 

  Other : 

 —  With a sugar content exceeding 30S 

by weight : 

Other : 

Other 

 With 0 sugor content exceeding 13S 
but not exceeding 20T. : 

Other 

Other 

Fruit, nuts and other edible ports of plants, 
otherwise prepored or preserved, whether or 
not containing added sugar or other 
sweetening matter or spirit not elsewhere 
specified or included (t) 

Other, including mixturej other thon those 
of subheading 2008 19 : 

Polm heorls 

Mi xtures : 

Containing added spirit : 

 — — — With 0 sugar content exceeding 9S 
by weight : 

  Of on actual olcoholic strength by 
moss not exceeding 11,85Xmos 

Other 

Other : 

  01 on octuol olcoholic strength by 

moss not exceeding 11,85?; mos 

Other 

 Not contoining added spirit : 

Containing odded sugar : I 

 — In irrmediole pocking of o net 
content exceeding 1 kg 

■ Other : 

 Mixtures of fruit in which no 
single fruit exceeds 505 of 
the total weight of the fruits 

Other V 

30+ 
AD S/Z 

30+ 
AD S/2 

30 

20 

30 + 2 
AD S/Z 

32+ 
AGR 

30 

32 

20 + 2 10+2 
AD S/Z AO S/Z 

15+ 
AD S/Z 

15+ 
AD S/Z 

10 

15+2 
AD S/Z 

16+ 
AD S/Z 

15 

16 

15 + 2 
AO S/Z 

22 + 2 
AD S/Z 

7.5+2 
AD S/Z 

11+2 
AD S/Z 

16 

(1) Footnote 2 on poge 9 ond footnote I on poge 10 opply 
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CN 
Code 

200S 92 91 

2008 92 99 

2008 99 

2008 99 11 

2008 99 19 

2008 99 25 

2008 99 27 

2008 99 32 

2008 99 34 

2008 99 35 

2308 99 39 

2008 99 46 

2008 99 48 

Detoiled illuitrolion of th» opplicotlon of the Ccnnvunity'i proposol (UTN GNG/NC6/V(/13) 

DESCRIPTION or PRODUCTS Bos« 
Role 

X 

II lu
lt ro-
t ion X 

Conioli-
dot ion 
Code 

Remork 
Uid-ler 
Offer 7. 

TorlH 
Pro-
Doscl 

- - - - Nol containing oddad »ugor, in 

iimiedlot« pocking of o net content : 

Of 4,5 kg or more (1) 

Of less thon 4.5 kg 

Other : 

- Contoining oddod »pirit : 

- — Ginger : ' 

- - — - - Of on octuol olcoholic strength 
by moss not exceeding 11,857; mos 

Other 

Other : 

- - — — - With o sugor content exceeding 
9X by weight : 

- Of on ocluol olcoholic strength 
by moss not exceeding 11,85/1 mos 

- - - - - - Possionfruit ond guovos 

Other 

Other 

- - - Possionfruit and guovos 

Other 

Other : 
- Of on ocluol olcoholic strength 

by moss not exceeding 11,857! mos 

Other 

- - — Not contoining odded spirit : 
- - - - Contoining odded sugor, In inmedlote 

packings of o net content exceeding 
1 kg : 

Other 

Possionfruit, guovos 
ond tcnarind 

Other 

23 

23 

20 

32 

30 + 2 
AD S/Z 

32+ 
ACR 

32+ 
ACR 

32 + 
ACR 

1&+ 
ACR 

1&+ 
ACR 

30 

32 

11.5 

11.5 

10 

16 

15+2 
AD S/7 

I&+ 
ACR 

15 

15 

20 + 2 
AO S/Z 

20 + 2 
AO S/2 

10+2 
AD S/Z 

10+2 
AO S/Z 

16 

24 

20 + 2 
AD S/Z 

2(XrAC 

10 + 2 
AO S/Z 

(1) ol 4.5 kg but less thon 5 kg - duly 237. bound 

- 13 -



Detailed llluslrolion ot the opplicolion of the Comnun i ty'» proposol (UTN CNG/NC6/V«/13) 

DESCRIPTION OF PROOOCTS Qose 
Rote 

X 

mu
st ro
ti on X 

Consoli

dat ion 
Code 

Remork 
Uidterm 
Offer 7. 

Torift 
Pro

posal 

2008 99 SI 

2003 99 69 

2008 99 99 

2009 

2009 80 

, 

2009 80 32 

2009 80 34 1 

2009 80 39 

2009 80 80 

2009 80 83 

2009 80 85 

2009 80 91 

2009 80 93 

* 

2009 80 99 

1 Other 

Passionfruit ond guavo» 

Other 

Not contoining added sugar '' 

Other (1) 

Truit juices (including grope must) ond 

containing odded spirit, whether or not 
containing odded sugar or olhwr sweetening 
motter :(2) 

— Juice of ony other single fruit or 1 
vegetable : 

Of a densi ty > 1.33 g/an3 at 20'C 

Other : 

Of 0 volue not > 30 ECU per 
100 kg net weight 

— — Juices ot possionlruit ond guovos 

Other 

Other 

Of 0 densily not > 1.33 g/cm3 ot 20'C 

Other : 

Of 0 value > 30 ECU per 100 leg net 

weight, containing odded sugor 

Other: 

With added sugar exceeding 307. 
by weight 

     Juices of possionfruit ond 
guovos 

Other 

With on added sugor content 
> 30X by weight 

With on odded sugar content 
not > 305: by weight 

Not contoining odded sugar ; 

Other 

 Mixtures ot juices : ' ^ 

24 + 2 
AD S/Z 

24 + 2 
AD S/Z 

23 

1 

42+AGR 

42+AGR 

42 

21 + 
AD S/Z 

21 + 
AD S/Z 

21 + 
AD S/Z 

21 + 
AD S/Z 

21 + 
AD S/Z 

22 

12+2 
AD S/Z 

12+2 
AD S/Z 

11.5 

21+AGR 

21+AGR 

21 



10.5 
AD S/Z 

10.5 
AD S/Z 

10.5 
AD S/Z 

10.^+ 
AD S/Z 

10.5 
AD S/Z 

11 

[ 

B 

B 

U 

u 
u 
u 

B 

B 

B 

8 

B 

1 ° 
• 

12 + 2 
AO S/Z 



1 

21+AGR 



■ * 

15 + 
AO S/Z 









I 

. 

,i^ 

. 

other : 

(1) Other fruil in iirmediole pocVmg of less thon 5 kg  bound 
(2) Footnote 1 on poge 10 opplies 

role ot 23" 
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Detoiled Illustration of the application of the Comnun i t y' s proposal (MTN CNG/NG6/V(/13) 

CN 
Code 

DESCRIPTION OF PROOUCTS Base 
Rote 

X 

Illi^ 
»Iro-
tlon X 

Conaoli-
dot ion 
Code 

Remark 
Mlrf-lenn 
Offer X 

Tariff 
Pro
posal , 

2009 90 21 

2009 90 29 

2009 90 51 

2009 90 59 

2009 90 91 

2009 90 93 

2009 90 99 

5307 

5307 10 

5307 10 10 

5307 to 90 

5307 20 00 

530S 

530S 90 

5308 90 11 

5308 90 13 

5308 90 19 

Of. a value nol > 30 ECU per 
100 kg net weight 

Other 

Of o density not > 1.33 g/cm3 ot 20*C : 

Other : 

Of 0 value > 30 ECU per 100 kg net 
weight : 

Other : "" • - , 

- — — — — — Containing odded sugar 

- - Other 

Of a value not > 30 ECU per 100 kg net weight 

Other : • ' 

- - - - - - With on added sugar content > 30X 
by weight 

- - - - - — With an odded sugar content 
not > 30X by weight 

— - Not containing added sugor 

12. Jute ond Hord Fibres - Torn ond Tabrics 

Yarn of jute or of other textile bast fibres 
of heading No 5303: 

- Single: 

Measuring 1000 decitex or less (10 metric 
nunber or more) 

Meosuring more than 1000 decitex (less 
than 10 mextric nunber) 

- Multiple (folded) or cobled 

Yarn of other vegetable textile fibres; , 
paper yorn: 

- Other: 

Rami« yorn: 

Meosuring 833,3 decitex or more (not 
exceeding 12 mextric nunber) 

Measuring less thon 833,3 decitex but 
not less thon 277,8 decitex (exceeding 
12 metric ni/nb«r but not exceeding 
36 metric nmiber) 

Meosuring less than 277.8 decitex 
(exceeding 36 metric nunber) 

42+ 
ACR 

42 

21 + 
AD S/7 

22 

21 + 
AD S/Z 

21 + 
AD S/2 

22 

5.3 

5.3 

5.3 

4.6 

4.6 

21 + 
ACR 

21 + 
ACR 

10.5 
AO S/2 

11 

10.5+ 
ACR 

10.5 
AD S/2 

11 

2.7 

2.7 

2.7 

2.3 

2.3 

3.8 t.9 

u 

4.C 

4.0 

4.0 

zrs 

3.« 

2.9 
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